TTERFEE

BEHE HEEE s | mugARs | OF | me | @ |TOR AR
FURSEE | soo.voomEAM| 2 EE B 3 A 4
o A 1 LB AP 2 EE R 4 2 4
TRHLER HREEORLE 2 K 518 3 ) 5
o A HEBEDER 2 Ki 518 4 ) 5

GECES T I Rl B EE RO 3 & 4
Aongmgan | TOPDEDORR] EE D 4 & 4
AR ERREE Py Ll 2 N 4 Kk | a5
AU AREE HEHEEE 2 IR 5 Kk | a5
FEREER | YRS LHROREE | 2 EE B 6 A 2
ABHEER S iLt 2 XE BAT | £50)

e AN B L 2 % E# %5 (5)

swmens  |sioboab | o | ERES Lo | A | s
ABEEES if%igéigﬁg 2 e ig 6 A 5
ABHEEE BRIOR S 2 Kt 8 5 A 4
ABHEEE ERORSIRRE |, it $1E 6 2 4
FOHERE | o avommign | 2 EE ED 5 x 2
GE e B A Sl RE ED 6 * 2
ABHEEE RREO1Has 2 ISR T 5 & 2
ABHEEE B L 2 L 6 & 2




B EA : 1TER M3, Behavioral Science (General Lecture)
WER - & A AMER 4 5ERF

BARZ— 3, Efifk:2

HAUHKE - ik oty (FR)

Az — N 1B31402, BEF /Y 7 LHM-050201], =78 BAGE
[SFRR 30 SEEELIRTAFE TR LR B A ¢ ]

1. #%ER : I/ n-—~7 e fEAM
2. Course Title ({ZZFEH) : Introduction to Micro—macro Problems
3. BEOHREBE :
WIZ BT BT VERNT, EAOITEIN LARWFERNAE L 2BBEO ST 2HED 5,

(1) EAREEREET L
(2) HET IV
(3) T v
(4) FH=E=T 1
4. Course Objectives and Course Synopsis (2 BHJ & HEE)
This course teaches the following models to analyze the processes in which social consequences are produced from
individuals’ behaviors

1) Decision making models
2) Exchange models
3) Diffusion models
4) Learning models
5. ¥FEOIEAKE .
A & OMEEBIZOWTHRZ D, HRBIG A2 0T 5 HEEHIZOT 5,
6. Learning Goals (FEMDEIEE HAE)
Students who participate in this course will learn the interaction between individuals and society and master
methods with which they analyze social phenomena.

7. BEONE - FELEETE !

L. ArbuZrvar (1) BEREF1E F2H)
2. Arbugrvar (2) BEREF1IE F2H)
3. HermOF M (1) (FAESE 3 3)
4. Herm ORI (2) (FAESE 3 3)
5. BIRET L (1) (BREE4 )
6. BIRET L (2) (BFEE4E)
7. BIRET L (3) (BFEE45)
8. ZHET IV (1) (BRESES )
9. SHET IV (2) (BRESES )
10. SHET IV (3) (BRESS )
11. WISET L (1) (FFHEER 6 5)
12. WISET L (2) (FFHEESR 6 %)
13. reET v (1) (BRESE 7 )

14. JEHCET Vv (2) (BRES 7 53)

15. CZIETHBCTEY LTV EHRE L, BT UBRO T EREEET D,
8. HUEFHG A :

(O) ZEHAB [60%]-( ) UAR—hK [ %]J-(O) HFE [40%]
9. FRERLIUSEE .

VAT« ~w—F [HERZOZODOETAVAM] N—_A MM
1 0. FEERRAAEE .

BRI EOE Y BT 2 MR OANIHA THL 2 &,
11. 3% - EEEAYIS % /Practicalbusiness :

XOIX, 28 - ZEBAEETH DT LETT, /Note:”O”Indicatesthe practicalbusiness

12. 20

FT74ATT— ARRHA% 12— LR (FERiTRET2528)




B EA : 1TER M3, Behavioral Science (General Lecture)
WER - & R AMER 4 5ERr

BRAREZ— 4, EfiE:2

HAUHKE - ik oty (FR)

= — N : LB41405, FEF/ND v ¢ LHIM-0S0201], GEASHE: AARE
[SFRR 30 SEEELIRTAFE TR LR B A ¢ ]

1. EER 7 — 28 5m AN
2. Course Title (IZEEREH) : Introduction to Game Theory
3. BEOBEHLHE :
— LNEEG O RN A AT 2 L 2D ST,
MBETH AT INFIEIROL IR HDTH D,

< = AHEHIC X AR
o HRRET 7 — I &S o o Bl
< BB — N &y T — DR T v v 2 Bl
OB LS AL T o R
RS — b L 5545 DT A
LS — A
4. Course Objectives and Course Synopsis ({2 BRI & HEE)
This course’s aim is to understand the basic logic of game theory. The following topics will be covered in the
course:
1) Explanation of social phenomena by game theory
2) Games for strategic form and Nash Equilibrium
3) Games for extensive form and Sub-game perfect Nash Equilibrium
4) Repeated games and Folk Theorem
5) Games with incomplete information and Perfect Bayesian Equilibrium
6) Evolutionary game theory
5. ¥FEOIEAKE .
(1) 7F—LEGROEARNGRELHEETE D L1 D,
(2) 7F— s %E AW AR CONEEZBfECE 5 X 91275,
(3) B CHiH S — AHRIET VEAMETE DL 51eb,
6. Learning Goals (FEMDEIEE HAE)
By participating in the course, students will be able to understand the basic logic of game theory, to read
academic papers using game theory, and to build game theoretic models by themselves.

7. BEONE - THELEETE !

1. ArhuXrsrary (1) EHREL, 2, 3)

2. ArhuaXrsrary (2) EHREL, 2, 3)

3. BEHORBERE < HEEREE c WADY LU~ (1) (BFEE4, 5. 6)
4. HEHOR RS « SRR c NADY LU~ (2) (HFEE4, 5. 6)
5. R S— 5 (#FRE9, 10, 11)

6. B —A0IGH EREL1 2, 13)

7. MOELYS—2H (1) FEHFE14, 15)

8. ML —24H (2) #FHFE14, 15)

9. RoEfmfEmsr —o (FHRE16, 17)

10. Rl sy — 20l (1) EHR=E20)
11. REEMIEHR T —LOBH (2) (#EHRE20)
12. WAL — LB — LAY 2 TERRIE & )77 ) -h-- 07 (R (1) (ERE2 2, 23, 24)
13. AL — LB — LR ZEERRIE & )77 ) -h=- 07t Un (2) (ERE22, 23, 24)
14. FeERME(L S — 28R (BRE2 5)
15. CZETHETRY EF- My 7 2HRE L, BT VEMET 5 HIEREEET 5,
8. HUEFHG A :
(O) &R [60%]-( ) UAR—hK [ %J-(O) HFE [40%]
9. FRERLIUSEE .
BEE R [V — R~y 77— L85 — A e OB BR 2 < ] Fivgrk, 2008 4F
1 0. RERHSIFEE
BRI EORYEI A HBRORNIHA TR Z L,
11. 3% - EEEAYIS % /Practicalbusiness :
XOIX, 28 - ZEBAEETH D Z L ETT, /Note:”O”Indicatesthe practicalbusiness
12. 20fl: A7 4 27 U—: AMERFH% 12 R —F% 1R (FRNCTHOTZ L)




B EA : 1TER M3, Behavioral Science (General Lecture)

MR - 3 A KMER 5 GERY

BARZ— 3, Efifk:2

HAUHE AR A (R

Az — N LB32503, BB T /NY 7 LHM-0S0201], =78 BAGE
[SFRR 30 SEEELIRTAFE TR LR B A ¢ ]

1. BEER  ASTHA O SR
2. Course Title (#ZEEREH) : Introduction to Social Surveys
3. BEOHREBE :
BRI RS T 2 ABIEEIO 1 D THh HHSTEICHONT, ZORMEHED T FGAENEORE, HEGORE, M
OFERITIE, WEEROSH L E L D) b L L blo, FOREHRERRIZONTEET L, MARFOED 55~
RIEREE LG A LHDREL OEWICER LR L, MLWEELY b, BERNREBEZ FE2ESGTHZ L2 HET,
4. Course Objectives and Course Synopsis ({2 BRI & HEE)
This course serves as an introductory course on social surveys. It helps students understand the basics of
questionnaire design, sampling, interviewing, data analysis, and research ethics.
5. ¥FEOIEAKE .
FLFRAIC B9 B BN 2RI A 65T 5,
6. Learning Goals (FEMDEIEE H1E)
This course helps students acquire basic knowledge of social surveys.
7. BEONE - FEELEETFE
Bttt LAt - SR EO B & R
tRAEO iR LY thaRA DS
FHENFOPE (1)
FHENEOPIE (2)
A G DOWRFE (1)
AR OURE (2)
AR D FE i & AL (1)
AR D FE i & AL (2)
FEROER & HT (1)
10. AR OEREE 24T (2)
11. FEEGRA DL - BHIRA., iR o £ (1)
12. HEHREEZELDD
13, SFEIE A (D) - HaFEOFEH (2)
14, SFEIEMSAE Q) - HaFAEOIH (3)
15. FEH L gHAEHR - T AEOMmE
8. RUERMEGE
Ea Rz X 5,
9. BRERLUCSEE .
R A - RN THEAE] G B RFEE RS 2009.
10. BERERFHSNEE
BEE R ER (ISTU ClifT) T8 - BE %295,
11. 3% - EEEAYIS % /Practicalbusiness :
XOIX, 28 - ZEBAEETH DT LETT, /Note:”O”Indicatesthe practicalbusiness
12. 20 :
(1) T8RS EREOEES) LhbHTRHMT L ENEE LU,
(2) HhERALEREEEERE A T3HR,
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B EA : 1TER M3, Behavioral Science (General Lecture)
WER - &R R KMER 5 GERY

BRAREZ— 4, EfiE:2

HAUHE AR A (R

Ao — N 1 LB42502, BETF /Y 7 1 LHM-0S0201], =78 BAGE
[SFRR 30 SEEELIRTAFE TR LR B A ¢ ]

1. #¥EER - oA OER
2. Course Title (IZEEREH) : Social Survey Methodology
3. BEOHREBE :
HEREZZT LT ETHML T ~E | JAEBNICH - oA ppqur@ji{ja‘J: T EEST — X T O LT
REAEIZ DWW 5, RN 2 05 L RIRHC, BLEICHEET 2 B BEIC £ 9 FEAICHL L TH L AIZ20N T
R 5,
4. Course Objectives and Course Synopsis (2 BHJ & HEE)
This course serves as an advanced course on social surveys. It helps students understand the practical knowledge
that should be useful in planning surveys, interviewing, and analyzing survey data.
5. ¥FEOIEAKE .
FHEMEL ZITT D DA R EIEICET 2 5% 155
6. Learning Goals (FEMDEIEE HAE)
This course helps students acquire practical knowledge of social surveys.
7. BEONE - FHLLEETE
TEZEORFETV—T 17 1 G - G0 - TEREAGR, AR x eiid I s
TEZEORF TV —T 17 2 (HEEOWHR, T—T 4 v 7 LREIZEDER)
FEARh S &FERtAIHER 1 (AR L)
FEAh S & e tAIHER] 2 (BT AOHER)
FEAh I & HEatAIHER] 3 (BEFHAORRE)
KRR OTE 1 (KRR & FEBIRAR)
RURHERR O 715 2 (RUERAIHELE ) OHERE)
TE & REERER 1 (E & REERERRDE 2. J5)
TE & RERER 2 (BRI REDE 2 J5)
10. JAIE & RIEREA 3 (FhEHIHALORIE )
11. AT O 1 (BRGSO OE 2 J7)
12. RN ORAE 2 (EAIAEE L EBRSHT)
13. ZAERENT OIAE 3 (S AMRHT & RF50H7)
14. ?‘F/S’ DR EVERL 1 GABEOEAN - BINNO T 4T 4 7, av T4 T—HANNE 7 V== T %7T)
16. T—F2 OB LER 2 GEERT — % OIWLR - S5HTiE)
8. Eiﬁ%#fﬁjﬂf
FRlRBRIC
9.%ﬂ%%i0§%§:
ZEE R M - EER [HEaAEREYE 2 ]] BERTFEHIRS. 2004
10. BERERFHSNEE
sEE L REER (ISTU Tl T8 - BE%E29 5,
1. 2% - ZEERIT ¥ /Practicalbusiness :
XOIX, 28 - ZEBAEETH DT LETT, /Note:”O”Indicatesthe practicalbusiness
12. 20 :
(D) TER PR EESMEORKME) LhbE TZHMTHZEBEFE LYY,
(2) A LEREEEER B B3,

0 N O U1 W W DN =
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B EHA : fTER R EREE  Behavioral Science (Introductory Seminar)
MR - &K A GMER 458N

BARZ— 3, Efifk:2

HUHKE mH & (EdR)

Az — N LB36403, BB T /NY 7 LHM-050202], =78 BAGE

[SFRR 30 SEEELIRTAFE TR LR B A ¢ ]

1. BEER  THREOT O OHEET L AM

2. Course Title ({ZZFFEH) : Introduction to Mathematical Models in Behavioral Science

3. BEOHREBE :

ITERFAICIB W THERY — /L Th 2T T M OWTHIFN G 7.5,

ZOETEICH DD My ZIIATERGE Y, AERFEIEE, ot a®, e L, #ERHTH S,
4. Course Objectives and Course Synopsis (2 BHJ & HEE)

The aim of this course is to study mathematical models that are important analytical tools in behavioral science.
5. ¥FEOIEAKE .

(1) BHET L L IMAEE L HEETE B,

(2) BELET NVORBEL e 5 BF % I E LS BETX 5,

(3) BIET V& AOCTHESBREC ANEITE 2 58T 2 &2 HI2iF 5
6. Learning Goals (BEfEDH|EE BE)

(1) Students will clearly understand what mathematical models are.

(2) Students will clearly understand mathematics that is the foundation of mathematical models.

(3) Students will acquire the skill of analyzing social phenomena and human behavior by mathematical models.
7. BEONE - FEELEETFE

EH (2018) 27 F A ME LT, BRARBELET NVOFIEL ZOZEZ 2R T 5, BIZT ¥R Maiad 2720 T,

BEET NVEAOCTSINEDRH S THEESS AT Z oM CE 2 L5125 2 L2 ERT 5,

ETV LXMDY (FF)
RSN FELMDHE BB 1)
REFTITHRNTELHHHE (F2 )
NEZH 6 I FHik (63 %F)
FIEIX L& LWk (GF 4 &)
BRROMREZ T L (GF 5 &)
TNA FOBJE G (5 6 &)
e B EOXT L BTE)
9. FOEIIBRTRNEZTZ D002 (58 &)
10. Fy b Ea—lIfffTEr200? (B9 &)
11. 70 MG E RO (10 )
12. BEIMHFOEEZMD L (511 &)
13. BB HiE (612 %)
14. BERET L THEESITL LS (1) (HYE - BIEFIC L 585 1
15. FHET LV THESZOTLEL D (2) (Y - BEEICX WA 2)
8. RUERMEGE
HIE (30%), ENTO®RE (30%), HMENTOERML= AV b (20%). HIRHE (20%)
9. ERERLUBEE
HRLE  mEZE, 2018, [ZOMME, HEET ARRRLET S22 M PALTHHE T VAM] < UK.
SEE O RIFEOKRS - |REZE, 1993, THERZ2O=O 0BT i) EiEE.
10. RERHSIEE
HE R OFERICHEMBICSZMTEL LT F A MEFINC L FA, BEREZTASITEBLZ L, EZEDALITIZ L,
1. 2% - ZEERIT ¥ /Practicalbusiness :
XOIX, 28 - ZEBAEETH DT LETT, /Note:”O”Indicatesthe practicalbusiness
12. 20fh:
MEOFEHIED RO THLOTHREL T+ —952 L. NEOBRIZUNEREFIZOWVTITRE - | (1993) 2575
.

O N O U1 W W DN =




B EHA : fTER R EREE  Behavioral Science (Introductory Seminar)
WERH - GREF R SRR 45N
ERAREF— 4, EfIE:2
HMHEE : mH & (R
FBE— B : LB45404, BHET /R 7 1 LHM-0S0202], S AARHE
[FRR 30 SEELRTAZE AR EA © ]

1. BEER : THREO =D O R EHERHAM
2. Course Title ({ZZFEH) : Introduction to Causal Inference for Behavioral Science
3. BEOBEHLHE :
TERE, BRE%, 2%, LDHEPICBWOERICEERRE TH 2 K RN &R/ ROHIE) (220 T, £DEERKZ
B 2 )7 LRI T TR RN T 5,
4. Course Objectives and Course Synopsis ({2 BRI & HEE)
5. FEHOEZEAE :
Il H A
(1) [KIRHERG & a2 E LS BT 5,
(2) NRHERZAT O - OO HIEEZEETE 5,
(3) HAEMZRSBgIconT, B CHREHREZITORIEHIZOT 5,
6. Learning Goals (BEfEDH|EE BE)
7. BEONE - FIELEETE :
Gk (2017) 27 F R M E LT, KEHFROB 2 EREBW R FIEEMRRT 5, BEF, AYEN 1 EE2E LD, 28 TERM
REHERT D, SOICHEBOTDOMEERTFT 5.

. £ va&rigy REHZ L IZMD
2. 2T — A BIKEBMREZELS OIFEE LV O (FiE (2017) 1 5)
CHIFEOHA T IERICERZ L TLE Y ) (G (2017) 3 2 &)
4. TSR 2B ES RDTHA > (Fi (2017) 25 3 &)
5. MEHHIMIOT — &) AT SRV - T—2 08 (Gt (2017) 25 &)
6. HEHR : 7 — X o E VR ARBGRERICAENT-OIE? (G (2017) 2 6 &)
7. RIALBAfR & AR BB fR
8. 7 v & ML ELEGAER

9. HRERR

10. 22D ZEHT

11, BEEHE

12. YR A E e T A

3. AT~y F s

14. [EVm 534t

15. BHATRCTZ#T YA LTHED
8. HUEFHG A :

WENTORBERE (40%), RENTOEMPL= A (30%), HERHE (30%)
9. ZRERLIUSEE .

HRLE  JHEA—RR, 2017, [ —# 08077« IREBAMRIZE D BEE]D SescdHrE

BB RERT - BRI, 2017, [TRIAEER] OfRREFE] ¥4 4vEr N

F OO SCERIFTIRERFCIER~T S
10. RERHSIEE

THEAMFEANC LA, BAREZHAITELZ L, BEHEEBALLITI Z L,
11. E£8 - ZEBAS%E /Practicalbusiness :

XOIX, 28 - ZEBAEETH DT LETT, /Note:”O”Indicatesthe practicalbusiness

12. 20fh:




B B4 : fTEIRI PR  Behavioral Science (Introductory Laboratory Work)
WEH - FRIF : %0 KBER 4GERE. 21 KIHER 5 EKF

ERAREF— 4, EfIE:2

HUHE /NI (HEEER)

Az — N @ LB43408, FETF /Y > 7 LHM-0S0203], =58 AAGE

[FRR 30 SEELRTAZE AR EA © ]

1. BEER . 2L BT
2. Course Title ({ZXFEH) : Quantitative Research Methods
3. BEOHREBE :
WMEtY 7 by =7 REMAWHEE 2B LT, 2EEMITOMERB L 0T — X i oW T2 HED 5
4. Course Objectives and Course Synopsis (2 BRI & HEE)
The aim of this course is to learn statistical research methods using R.
5. ¥FEOIEAKE .
(1) FRIRHERHED B EE BN £ TOMEOITIT OV TOMEZ F M), BWUNERATE A X515,
2) MY Z RN =2T REAWVWT, SEBMNTEITO ZENTEDH L1105,
6. Learning Goals (FEMDEIEE HAE)
(1) To understand and to confidentely apply a variety of statistical research methods.
(2) To learn how to use R for statistical analysis..
7. BEONE - FEELEETFE
BEONFIILLTO®Y Th D,

EZ N TR L YR
R D HLA
TEIE, 8. ST
EEMEDZDIRE ., S8
s ABEFHEET TR L —v g v
ARG M7
HEw AT
X5 ZRAERAE
[, TR L 7 F 7 OFH
10. “Hu Y AT 4 v 7 BUFSHT
11. 2B VAT v 7 BRGH. NBFe AT v 7 BRI
12. Epoy o, W4T
13. < /VTF LoULopir
4. 3HTET IV OME & FIEORE
15. .fm/\{g‘iz;m
8. WUEFAL AL
P (40%) HAELAR— B (60%)
9. ERERLUBEE
KEMAT, 2016, [ITEIRIFZOREF] LR
10. RERHSIEE
IFFEEFREE MO T, FEE CICHRESERL TR ek bnd,
1. EE - EEBAEEE¥ /Practicalbusiness :
XOIX, 28 - ZEBAEETH DT LETT, /Note:”O”Indicatesthe practicalbusiness
12. 20fh:
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B B4 : fTEIRI PR  Behavioral Science (Introductory Laboratory Work)
WER - GREF : AU KRR 4 GERE. BT KMER 5 EERF
ERARHZ— 5, EfIE:2
HUHE /NI (HEEER)
g — N 1 LB53402, FETF /YU 7 LHM-0S0203], =58 AAGE
[FRR 30 SEELRTAZE AR EA © ]

1. #¥EER SRR EE
2. Course Title (IZEEREH) : Social Survey Methods
3. BEOHREBE :

HEHEEZIT) ECHUBELRDISIEFIERFELZBHETL2L2BHE L, BEL2BEL THESHEOREN D FEAE, HHT.
WMEBEOERE TO—HOWMREZRRT 2, ZORETIIFICEMFHEZPOLICH D,

BARINZIE, BAERF A Z R LT EMEHEEZ1T 5, RO T — <R iE, EHE/%@f’EEE%D?}%E@%#@\ T =5 DN,
T, EEITY, [HIERPADOATE LB 2B0OT7T—~< L LTERITZ 9 2T, ZRFEOBLIS LTI A—T120F,
BHEAEZEXTHHL I TETHD,

4. Course Objectives and Course Synopsis (2 BHJ & HEE)

This course gives students experiences needed to conduct a social survey. It covers a quantitative social survey.
Students are asked to plan and conduct an actual social survey, to analyze the data, and to write a report about
the results. Respondents of the survey will be students of Tohoku University. The main theme of the survey will be
“Life of students of Tohoku University and their attitudes.”

5. ¥FEOIEAKE .

(1) #H=REEITS 2O OFEEH IO, FEEORE LWL L HIETEMTE D X517k 5,

(2) GERDOFREI L OEDRGESEZBfE L, TR R a2 G & BE S TR b RFATEH L 51k b,
6. Learning Goals (FEDT|EE HIZ)

1. To acquire skills to conduct social surveys.

2. To understand ways to establish hypotheses and to test them, and to describe results in relation to the
hypotheses.

7. BEONE - FEELEETFE

BEWRAT 2 — VI TOEEY ThoD, & LENGE 5 BIORETIE, BELOTWZHMENEE > T/ L—7I25hi
THLHW, EHPEMEA OB ZIToTH 69, L, BRIUITIIE 7 V—7OEMEE %2 1 DOREZEIZE L O, EED
T =X DOANINEEITEZHH TIT O,

. #EREL T - ST EOHD )

2. HEREOTVIA v - PAET —~DERE
3. SEATAR. BEAFIRAOREH

4. ERORE, EEFE - HENZRE OB
5. BB O

6. HEZOERK

7. EHE

8.

TTAT AT A=T 4T

9. FERRDOAL

10. T—=XDY7 ) —=7

11. S—25Hc &k aREiomaE (1)

12. F— XS & DRELOREE (2)

13. FEROBE - WEEFREOPE

14. WEHRMEOWHE - E1E

15. #MEFEDOIER
8. RUERMEGE

BESOFEmBI 72BN (60%) . FA&HEE (40%)
9. FRERLIUSEE .

TE5E - EEPE, 2017, TAM - #hfRAE 56 3 i BAsyest.

10. RERHSIEE

A ZEAER BN - BT D AT & i, (RALERETT 2

FEEWE : MBEA~DOT HRA v hREE~DOBN

SINTEERE - IR DR

1. 2% - ZEERIT ¥ /Practicalbusiness :

XOIX, 28 - ZEBAEETH D Z L ETT, /Note:”O”Indicatesthe practicalbusiness

12. 20fh:




B EA : 1TER 54588 Behavioral Science (Special Lecture)
WER - 3R R0 AMER 23EAF

BARZ— 6, HEfik:2

HAUHKE - ik oty (FR)

Az — N LB61203, BB T /NY 7 LHM-0S0301], =78 BAGE
[SFRR 30 SEEELIRTAFE TR LR B A ¢ ]

1. ¥R V27 LYiskoitss
2. Course Title (IZEEREH) : Sociology of Risk and Disaster Prevention
3. BEOHREBE :
BEFEIZUD TV DU LA E X TIRO L O T —~ R E2 W TETH 5,

- AESBMRE A L PR
- BRI DB Y J7
PR aIa=T g
CRERT T 4T
4. Course Objectives and Course Synopsis (2 BHJ & HEE)
This course covers the following topics by reading book chapters of the textbooks:
1. Social capital and disaster prevention
2. Local fire—fighting organizations
3. Disaster prevention and community
4. Volunteers and disasters
5. ¥FEOIEAKE .
BARKEOY 27 2K T A 7-D12i%, BRBFESL LT T AMtE 25 L LIESBRZofR b0 L 70 s, Rk
T, =R L v bt FOER T iEmE AW TERKEED U A7 2R LK 4 FH T 5 R E BT 5,
6. Learning Goals (FEMDEIEE HAE)
Students will examine measures and policies to reduce the risks of natural disasters and prevent disasters through
theories and methodology of social sciences and sociology in particular.
7. BEONE - FEELEETFE
. A haidrvay KEROWNEEZMERT 5,
FRE (1) F2BmBEEMIKEDDdu—0N - ) Ly PO Y HEmatd b,
BEE (1) FEIBLZEMICHK I a=T 0 LITNSORFET 5,
BEE (1) F4 B2 EMICHBTTTITNRICE T 5 KB ARARKERAS~OX IR 2 BB EZED 5,
BEE (1) FEoEAEMICKERT T 47 EX2HNDLLAHS D EGITT 5,
HEE (1) F6 maABMICH T OEITHREOLSBRICET 282D 5,
FRE (1) 871 EEBEMCEREOE L AL OMEERFT 2.
BEE (1) 59 BELEMICBAS AT ST v 2O fRetE LB E EiR T 5,
9. ZZETHETEY L TE T —~ 22 EMNICELE L, B O oMt VIconTERT D,
10. BEE (2) F 1 B2 EMICHSBEREABLEOWIRN 287 23 5,
11. HRE (2) F2 B2 EM SRR 2 HERER L EORF E T 5,
12. AIENC RN T, Rk (2) 5 2 EABM ISR IC BT 2SR E AL & HITE BT 2,
13. HEE (2) 63 B2 EMICBRRKERICE T 22 BREAR L EH L OBMRE R 25,
14. HRE (2) B4 FE2EMICIRREIGERICE T 2L BEREAR L HE - OBRE RET 5,
15. SETHETRY LT TEET—v 2RV IE- T, KO DO SBMRE AL IIT 72 R &2 T 5,
8. RUERMEGE
() ZEEHEBR [ %] - (O) UAR—b [60%] - (O) HIFFE [40%]
9. BRERLUCSEE .

(1) FHRER (W) , 2012, [BHROEF——FKaI o=« Ot eticmir <) GE2iR) , RIGH.
(2) == - TNRY »F, 2015, [KEFEFEBIBITDLY =T ¥/ X EXLOKEENEIIMH  HlkFEE LY =
AOMEHE] , IxNVT 7 ER.

Z OALO BHERR ST OV TR T 3 SN 5,
10. BERERFHSNEE
R E O E TR SR A R ERTICHEA TR T &,
11. 3% - EEEAYIS % /Practicalbusiness :
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B EA : 1TER 54588 Behavioral Science (Special Lecture)
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1. #¥EEB  Z30UbER
2. Course Title (IFEEREH) : Multicultural Society and Its Problems
3. BEOHREBE :

i) : BARIZBT 22300 EE LR EOREL I L, S TEHLo1c725,

B . AARICBT 2NEANEROAETFRDIZOWT, kxRt & O Y 2T 5,
4. Course Objectives and Course Synopsis (2 BHJ & HEE)

In this course, students will understand current conditions of 'multicultural coexistence’ in Japan and impacts
of institutions on the conditions.
5. ¥FEOIEAKE .
HARIZEBIT 5L b AEDERE L LS H EORBLZIFEL, MHATED L5125,
6. Learning Goals (BEfEDH|EE BE)

This course is designed to help students explain how institutions affect current conditions of 'multicultural
coexistence’ in Japan.
7. BEONE - FEELEETFE

EREEZBA T AOBENL, £ LI A 2T AN EL L2 D, TO—FHT, i20bH 0 Fitk-T, ERZEX
TEBE L TEX T ADEIERIITR 2D, ZO#EZTIE, Z3ESICB T A2EEHE L, RKEEEZ 2 572012, HARIZEBIT
HREROAETRRN (FEF0, MBS, FREAILZRE) & 2T Sl EORBIC OWCEET 2 Z LA AN E L
TW5,

BEILGREBIEATIT O 23, BHEERORIAS, SHERTOT 4 Ay a v 2B LT, HENFEZHDIZOE D225
HEFM AT 5, &BIOBERNZ2NET, RETE) ICEHEHOBY,

e NG|

CER NEIEE AV = 8 IV

% 2E  BARICBT AH4EAZ T ANLORES

% 3M : EREOEE R L [EEE - BRH

%A E KRR @ & L CONEA

F50E : mBRE B L L TOSNEA

well: rrU—h—& LTOIHEAN

%A R

%8 Ml : [EREA IS

HIE  AEADTELDOHEOD

H1omE : AEAOTFELDHEO

B 1 AMEA AR

%12\ AMEA & AR

%1 3 FEAMEICIT DANE AT AT E

B 1 40E  Hic BT 2 AE AR & ORR

15 FLH
8. HUEFHG A :

RE~OFEBIAIZ2SI (40%) . HfELFR— K~ (60%)
9. FRERLIUSEE .

HREITREE L2V,

SHBZEIREOT TCHERNTT D,
10. RERHSIEE

SE N DOZ T ANRAE BANE A ORI EE T 5 = 2 — XL AR, [FREZEO T 2R EN D,
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XOIX, 28 - ZEBAEETH DT LETT, /Note:”O”Indicatesthe practicalbusiness

12. 20fh:




B EA : 1TER 54588 Behavioral Science (Special Lecture)
MR - GREF : ATHIET Tofh HEE
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EUHE & R GEE SN
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1. #¥EER . Bus LY
2. Course Title (ZFEFEH) : Political Psychology
3. BEOHREBE :

AGER TIE, BURTER RS OBT & OO COBEHR LB ORHREZ I L E

T, OIS T D HED OB OB FEEI A E TR LT BRI

B I R B, ﬁ%%%ﬁﬁ(ﬁ%ﬂﬁ BURBIL), AT« 7% G- 71 -

SNS), BuR{t (BUritte{b - BB ERE - V—v ¥ LI ¥ X L), GHEEDOBHE

P (BEHOERGG - A2 U XL) LWolzT—<%2 L0 HIS, TITOAI=XL%E

ST 5.

4. Course Objectives and Course Synopsis (R BHJ & HEE)

This course provides the basic theories of political psychology, comparing with political behavior and social
psychology. We focus on party identification, political sophistication (e.g. political knowledge, political
interest), media politics (e.g TV-news, Internet), political culture (e.g. political socialization, post-
materialism, social capital), voter rationality (rational choice and populism).

5. FEHOEZEAE :
AHFO BHNE, BURLEFORGRC, HR, PRI OWTR CAHMBERD L Z LIH 5.
6. Learning Goals (FEDT|EE HIZ)

The purpose of this course is to help students better understand political psychology.

7. BEODNE - FIELEETE !

BUR LT ORI AERERIGE & Ot ¢
BOR LBV O kR - KRG & — 1 R
Baasfb (1) @ B3 & Buarttat

Easub (2) : lifE#EEhE Y —v v s Ty XL
WEFE) (1) : ¥ RET NV EER S AT A

HATE) 2) AR ETETA~IVHETALET

ZATH) (3) ¢ ARG E~=a—n - KU T 4 7V RAET
BORITERYE () ea—VRTFT 4wy 7 L LTOATARF—

9. BURKITEHME (2) @ BUARAE - BO - ARMEMEREICEE T 5%

10. BUamBERME 3) - THLW XJ (R U 2— - ifbsd °§EFt) DIE A

1. BUREAT 47 (D) : RERGG~H LIRS Rea

12. BUGE AT 47 (2) : WEB(SNS) DEhEIC ﬁﬁéﬁnﬁm

13. GHEEOBHENE (D #HoiE TR 2 X MNEGE] 2002

4. BHEEOBRBME (2) AL - 2R (h—RAva—) & IRy VAR (xbhva))

15, £&  BUaLEAITEZH S L TWiRWnon?

8. RUERMEGE

IR LA — FOZTHAML £, FREIE, RETRN LIZHEREZ AT, RBRIZH - ZBORBSR 2 BiaN - S5EMIZ o2

ZEaROET. FEMIRETICBALE LET.
9. BRERLUCSEE .
BEIZLICL Y2 AEEALET. FHOBAMISUT, FTiROSEELHFEMNMLET.

L. RFILR R 22— (MEFHTRES - MEEHTR) . 2004, [HFHOMS LIS  BUGTEKICK T 28 R & 11E) iR ER

k.

2. IHER - A 2009. [REATENIEO 70T 47 8559,

3. HBHUFAR. 2018. THERTSFFOSHT : RE 2 U X, HHEEOEEMEN] HLEMH.

4. SFHHN BET - R - ABRIERED . 2018, THEEREOTOOT — 2 58 A ] BiE)s.
10. BERERFHSNEE

FERORCERERITRNT DL ESH THAT, BUALHEYED A 1 = X ABREOEEL

WD T &Y, £, twitter 72 E, SNS TEBUARIENEEICED L H 7 L—3

VITENTOBAMNIONWTHBELEF-STEEELE Y.
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B B4 : fTERIFIEYE ~ Behavioral Science (Seminar)
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1. #¥EER  thafFEké—Y 2 b e X=X b - ETL
2. Course Title (IZEEREH) : Formation of social order and agent—based models
3. BEOHREBE :
ANz BREFBENCERT (BT822 ) 2ABH L T LB ERH 5, KEHE TE, W O00@mXamm LT, ZnbD
BB a2 HEE BT 2,
4. Course Objectives and Course Synopsis (2 BHJ & HEE)
Students will read some papers on self-organization of social order to understand how to study such phenomena.
5. ¥FEOIEAKE .
LT — ABERPT— T = b« X=X b ETARRFIIODRDBERE T 2 O0EET 5,
6. Learning Goals (BEfEDH|EE BE)
Students will understand how evolutionary game theory and agent-based models contribute to sociology.
7. BEONE - FEELEETFE
Avhadrvar (1)
Avhadrvar (2)
P SoOBRE (1)
P SOBRE (2)
B O o BT (1)
B O o BT (2)
H AR O RRBRE 34T (1)
H AR DRRBRE 34T (2)
T — 285 (1)
10. LT — 28w (2)
11. RS AM (1)
12. RS TAM (2)
13. T—Yxzr ke R_R—=Z k- ETL (1)
14. T—Yxzr ke R_N—=Z k- ETL (2)
15. CZETHEHBECTRY FFE My 27 EFERFL, ==Yz b s R=R b BT UL DERBRFO A O A D =
R EDGHINCDWTRET 5,
8. RUERMEGE
() ZEEHEBR [ %] - (O) UAR—b [60%] - (O) HfFE [50%]
9. BRERLUCSEE .
BREERFICHE T 5,
10. RERHSIEE
FEE A OBMIAEBNICSMTE 2 L 512, FANCEESCRICEZ@BT 2R ETHE L T2 L,
11. 3% - EEEAYIS % /Practicalbusiness :
XOIX, 28 - ZEBAEETH DT LETT, /Note:”O”Indicatesthe practicalbusiness
12. 20 :
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B B4 : fTERIFIEYE ~ Behavioral Science (Seminar)
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1. BEER : =— V= s X=R | - BT ML DHERBR O
2. Course Title (IZFEFEHH) : Analysis of social phenomena by agent-based models
3. BEOHREBE :

TVl b N=R b ETVOFEEESRL, B THRIBREMIT 5,
4. Course Objectives and Course Synopsis ({2 BRI & HEE)

Students are expected to master methods of agent—based modeling and study social phenomena by themselves.
5. ¥FEOIEAKE .
RO m A EA T, FRICZ—V o b - XR=2 - ETAEHEE LT, HEBRREANTHRATE X 01k D,
6. Learning Goals (FEMDEIEE HAE)

Students will be able to build agent—based models and study social phenomena by themselves.
7. BEONE - FEELEETFE
A bagrsvar
Ta s3I 7 AM (1)
TurZ7 37 AN (2)
Ta s I 7 AM (3)
WFET —~ OWRE L T N—"T531F
T N—TOETIRIERE & E (1)
T N—TOETIRIERE & E (2)
T N—THOETIRIERE & F (3)
T N—THOETIRIEHRE & F (4)

10. T N—THOETIRIERE & F (5)

11. T N—THOETIRIRE & F (6)

12. I N—T R ORI E & MEt (7)

13. I N—TRIOHETRIERE & Mt (8)

14. I N— TR ORI E & fEt (9)

15. BTN — TN R DB AR IR SR
8. RUERMEGE

() ZEEHEBR [ %] - (O) UAR—b [60%] - (O) HfE [50%]
9. BRERLUCSEE .
BREERFICHE T 5,
10. BERERFHSNEE
TN—=TZ T T ur I I 72750 T, BRIIZZ V=TV =218 MT 52 &,
11. 3% - EEEAYIS % /Practicalbusiness :
*OIk, £% - EBARETH DL %7 T, /Note:”O”Indicatesthe practicalbusiness
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B B4 : fTERIFIEYE ~ Behavioral Science (Seminar)
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1. #EER . Mo’y
2. Course Title (IZEEREH) : Science of Asking Questions
3. BEOHREBE :

ITERF AR ZEIC B W TUTHERSERMNMTON D Z &ML <, £ 2 TIHEMK GREZ) ZHVWens 2 &b 20, R G

AT OERIZEWVWHE (77— M BT b0LARENTRZTNESL, TFEICR-T TEMORS) LTI 5, BaF

FHTAICS E SR BEAI > TE T, ZOEE T, TERORY) OFMEREE WS L AARER LA #HT»Z & T,

ITEVRH LRI 31T B 7 — Z IERYE - PIEILE ORI & 2 ~OxH Gk Z BiE 5, ZOR, TRHEAREY 7o —F)

R 2y T4 UR Ny 7 SO TOBMIZS BELY
4. Course Objectives and Course Synopsis (2 BHJ & HEE)

Although questionnaire design in survey and experimental studies has been regarded as an “art,” recent studies
from the perspective of cognitive science provide foundations of “the science of asking questions” (as well as
those of “total survey error approach,” “unobtrusive methods,” and some other related research projects). In this
seminar, students will learn the fruit of these studies through reading papers (in Japanese) on survey response
processes.

5. FHOBEAE :
%Dﬂ%é’]iﬁﬁﬁ%%’ W25 T, T—FIE - AIEOFEBEIZOWTEMEZED D & L i, 2o ORI 57
LEEDEIICLEL I WhEBEX D ENTEDL L DICRD,
6. Learning Goals (FHEDEIE H1E)

The purpose of this seminar is to help students to understand problems in measurement (or data collection) and
to establish their ideas on the ways to cope with the problems.
7. BEONE - FIELEETE :
BEHEOFP, Y ORE, BRI ORFOME
FZZSEIRE DO LA T 7 b
WHO LR E 71—k
BRI ORE - b o5k
LRI EERNAE, FEEHEBM
Fh SRR & B R E B 2
g e =2 — A T 2 —

B T TED
FEELE1E T X & R B R R =X

10. F/hRRAE (Rifb) (1) : SHTRE R~ DR

11. F/hRIb (Rifk) (2) : DA H =X E House Effect

12, [PEFRROIERST & SUEAA T A

13. LARVRA « ZAAVOHEETT IV

4. B o T 4 TR My 7 LEWETHA

15, BT A URMNEY I ETUHTA RN - LAR U RIE
8. RUERMEGE

IR LA — b [60%]. FEA (REFHANTORE - BRIONELHE - LAR— MCEDLE ToWE) [50%]

9. ERERLUBEE
HE O% TRET A 30T, ZMESER BTy —F) (fHERERE, CiNii, J-STAGE & k) ° LR K
V] elhbFourn— RT3,

ZEIER Ve — XM (RBAER) REE~V K7y 7] diagEs
10. RERRNEE

(1) BEORFRICEY B2 30k E Falicii A TR L T <,

(2) EOCERICET 2 MG O E T 2,

@)@@i%%@%bfuﬁ by TR 5,

. B - RS ¥ /Practicalbusiness :
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12. 20 :
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1. BB : TEM ORI ERFEH
2. Course Title (IZ2ZEREH) : Exercises in the Science of Asking Questions
3. BEOHREBE :
s %Dﬂ%ﬂ’]?ﬁﬁ WZHEDW TEMOR ) (ST 28fiF4, EREEZEBL TED L, ZOMIZY &OWT, [TERF AT
B DT —ZWWHEE - PIEEORBE L 2 ~Oxt 0 EEZBET 5, 208, TREERZEY Te—F) < vy vTr
?ﬁbt/7JFT%X%74 7 e OB OIS BELY 27 5,
4. Course Objectives and Course Synopsis({ZZ D BHAJ & HEE)

In this seminar, students will further their understandings of the “science of asking questions” by engaging in
experimental surveys so that they can cope with problems in data collection in behavioral science. Exercises in
text mining and randomized response technique are also provided.

FEHOEZERE :
U)@Ekﬁf%ﬁ@%$%ﬁ%xﬁ% FEEEE L CHRT 5,
(2) ANz PVERBRICEZE 3 BRI A 1 = X LB 5 BRiF 5 1
()E%%%74~WP%EE£$$£%%ELT\E%%@a#kﬁﬁ%%®&%%@ﬁﬁéo
6. Learning Goals (BEfEDH|EE BE)

(1) To understand the concept and methods of measurement and scaling.

(2) To understand cognitive mechanisms in survey response processes.

(3) To learn the techniques of questionnaire design through planning and conducting experimental surveys.

7. BEONE - FEELEETFE

REFITHOFIL, 7N — TR

NEEaYT 4T

ROERERRIE

FEREE - AL - — X ERi ik

VESEBRIFRA ORI & FHE (1) AET —~ ERAERZOMRES

YERBRHIFRAE O & F2hE (2) - BERTEE & ERMSC oG

YEFBRAFT A O & FEHE (3) « EAED W & i

YEFEBRA A O & FhE (4) « 7 —F DR L o7

9. HHERT —F DT XA b~ =27 (1) 1 2 R OARH

10. HHFRT —F DT F 2 h~A =2 7 (2) « Fpfikt

1. BHFERT =2 OT XA h~A =07 (3) : ZERMHT

12 U XA XN« VARV REQ) » EBRoAmE, HEEEE

13. FUH~AXR - VAR AEQ) : WhIHEGE L ERFEN
(3) :
4) :

0 N O U1 W W DN =

14, FUE<A4 XK« VARV A FEBRFM & T — & DFEER

15, FUH<TARXR« LAKRVRE T — % DT
8. RUERMEGE

UAR— K (6[E) [60%], FHEA GRE~OEDV HA) [50%)]
9. ZRERLIUSEE .

Bl - EERERS THESFRAEE [F2hR1]  HEKFEHRS. 2004
ZDIENDILHIZDOWTIL, BETHETT 5,
10. RERHSIEE

(1) HRESLSE R EFRNICH A, TEELTEL,

(2) BFRESETHRESNIEE Gk - 8- 7 — 2 omEE2 8L, KAEEOL AL H D) 21T, FORREEZLF—RC
FLds,
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1. B¥EER : A X7 T —FI L RO & 5
2. Course Title (#2ZEREH) : Sociological Theory and Bayesian Statistics
3. BEOHREBE :
) #SBREHIET N E T —F B o TRl 2 FIEOE#Z F 5.
2) BRI E &9 R0 TERLT 205 E 2@ L TESR. AARERLIMEEZSEICLT (MEEMKRT 571 O
ZETD.
4. Course Objectives and Course Synopsis (2 BHJ & HEE)
1. To learn the method that explain an interesting social phenomenon with mathematical models and statistical
analysis
2. To learn how to formalize an interesting social phenomenon through this course. To train the ability that
specifies the problem from good samples.
5. ¥FEOIEAKE .
Stan Zfifi o 7oA ZHFHOGTFEZEHET S
REOEFTHIRREZEH/T D
H RO DB FRIEE 2 Rk BB 2 52210 5
6. Learning Goals (FEMDEIEE HAE)
1.To learn Bayesian statistical analysis by Stan and R.
2.To learn mathematical formalization and modeling
3.To train the ability that specify and abstract the essence of social phenomenon
7. BEONE - FEELEETFE
A baXrvay ®FNEERICH
BOOH, WEET NV, T—4
e e E
A ZHETE
MCMC
e 5
PSS, ATC, WAIC, THIZ5Ah
Stan (2 X 25047 : [El&
Stan ([Z X B4 : ET AKX DEE T
Stan {Z L DM : BEET NV
Stan |2 K 2547 FifSofi oA ERRE T L
Iz
l

© 0Nk W=

—_ =
= O

Ju—
Do

Stan |2 K 25047 : BLET V& DS
Stan \Z & H0HT : KeHIEIBIET L
14. Stan (2 & 2 0#r : ZEEMR OB RHIKE
15. F LD LIRS
8. RUERMEGE
UAR—bk [60%], i [30%], Eofh (REREMATORECEME, #E - VAR — MIELETOME) [20%]
9. BRERLUCSEE .
BRE  REE - A HE - B, 2019 THERFORO 0L TV Y 7] diaEs.
BEE IR, 2012, [T — X fEHTOT=SOFFET ALY > 7 AP EEL.
FAjiifEACER, 2016, [Stan & R THEFET U > 2] i HAR
Gelman et al. 2013, Bayesian Data Analysis, Third Edition, CRC Press.
ZOMOSEETHEEIETT 5
10. BERERFHSNEE
TENHEE L2 FATNCHA T D 2 L.
11. 3% - EEEAYIS % /Practicalbusiness :
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12. 20 :
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1. #EER  HLAREOEDOTZa ) A R NY 7 A
2. Course Title ({ZZFEH) : Econometrics for Social Science
3. BEOBEHLHE :
) HRBREHEHET NV ET — X 2o T T 5 FiEO L2 725,
2) BRI Z E )Xo TERLT 202 HE 2B L TFES. ARARERDIMEELSEIC LT IHEZERT D /) OREHE
TIETD.
4. Course Objectives and Course Synopsis (2 BHJ & HEE)
5. FHOTNZEBE :
T =X O FEEEET S
RGO FHRBEEET 5
H#ATE O ISR E & Rk BE N2 52> %
6. Learning Goals (BEfEDH|EE BE)
7. BEONE - FLLLEETE :
TR R R LN SEPIEERE 7 e — 5. FENSUEAROTLTTETL L.

LAvbhaXxrray
2. H[al)m
3. OLS #EE it
4. R¥—4H
5. FRE
6. RIFEEE A T A
1. BIES
8. BRIELERIE

9. FB

10. R ERAE

11. BEYFAREET A >

12. 1751 & W #ias

13. W Zh
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I5TSLS #EE &, F &
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9. ZRERLIUSEE .
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1. BB : RROHEEY
2. Course Title (ZEEREH) : Sociology of Prejudice
3. BEOHREBE :
A RADEC DA D =ZALIZHONT, HERIZH EOWTHHATE L L HITR D,
BE AR RO EHEFFD A T = X LD DONTORFOMRZ, LikEEHREZB L THESE LB
i Do
4. Course Objectives and Course Synopsis ({2 BRI & HEE)
This course offers an opportunity to learn basic theory of prejudice and new findings in recent studies. It aims
to help students explore in what mechanism prejudice has been formed and maintained.
5. FEHOEZEAE :
& 2 OFRGH OB 2 B L, R 2 —H O R 2 RIS TE 5 L 51272 5,
WHOAEL D A= XLZONT, BHFICH ESWTHHTE 2 1912725,
6. Learning Goals (BEfEDH|EE BE)
Students are expected to become able to explain mechanisms through which prejudice has been formed and maintained
based on theories.
7. BEONE - FEELEETFE
FHN SR Z 2385 L. PHEBBEICIR Y AT L TREICHIET 2 2 L3R B D, BETIINDIC T E RSO PEF 4 il
L., MBS U THERAIT S, BEOEKRETIIREET 25m - FHEAIRY LF T4 A vy v a ra17 9, FBEoRTIEN
KOND T N—FIT 00, REREIMNCET OEMAR MYy 7 2R EL THEEEZIT->THH 9,
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2. Course Title (IZ¥EREH) : International Mobility and Social Stratification
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4. Course Objectives and Course Synopsis (2D BRI & HEE)
The aim of this course is to understand current employment conditions of skilled international migrants (especially
international students) and their difficulties.
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6. Learning Goals (FEMDEIEE HAE)
Students are expected to become able to explain what difficulties skilled migrants in Japan face.
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