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4. BEONE - HFILLEETE :

1. Course introduction; what is ‘otaku’ ?

2. The many faces of otaku I: A history of fan practices in Japan

3. A brief history of fujoshi and BL

4. The many faces of otaku II: Fandom criticized from outside and within
5. Movie screening: Densha Otoko (The Train Man, 2005)

6. Different types of fan engagement and fan creativity

7. Different types of fan engagement and fan creativity. 2.5D culture

8. 2.5—jigen practices: 2.5 stage plays/musicals

9. 2.5-jigen practices: Anime (contents) tourism

10. Group presentations: Contents tourism plans and experiences

11. 2.5—jigen practices: Cosplay

12. 2.5—jigen practices: Voice acting in the Japanese popular media today
13. 2.5—jigen practices: The history of voice acting in the Japanese popular media
14. Game centers as sakariba

15. J-Horror: History, main themes and tropes of the genre

16. Movie screening: One Cut of The Dead (2017)

GERMRIIAE T2 L0300 £7)

(the lecture content may be subject to change)
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6. HREBIO®SZE : No textbook will be required as readings will be provided by the instructor
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If you have any questions regarding the course, feel free to contact me via the following email:

kopylova. olga. d4@tohoku. ac. jp
You can also find me in my office (building C13, 827) on Mon. ~Fri. 8:30 am—17.30 pm.

FLOD 724K
kopylova. olga. d4@tohoku. ac. jp
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4. BEONE - HFILLEETE :

1. Course introduction; popular media and otaku markets

2. What is media mix? Creative industries and transmedia franchises
3. A brief history of Japanese video games

4. Adventure novels and video games

5. Presentations: Introducing your favourite franchises

6. Idols, celebrities, and promotional agencies I: Tarento

7. Idols, celebrities, and promotional agencies II: Idols

8. Korean waves in Japan

9. Asian TV Drama: Translations, localizations, remakes

10. Anime industry: How anime is made

11. Anime industry today: Problems and changes

12. Animated TV series screening: Shirobako (2014-15)

13. Manga industry: Who is involved in manga production?

14. TV program screening: Manben: Behind the Scenes of Manga with Urasawa Naoki (2015-23)
15. Manga industry in the 21 century
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If you have any questions regarding the course, feel free to contact me via the following email:




kopylova. olga. d4@tohoku. ac. jp

You can also find me in my office (building C13, 827) on Mon. ~Fri. 8:30 am—17.30 pm.
FLD 708K A

kopylova. olga. d4@tohoku. ac. jp
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1. #&%8EH : Advanced Academic Writing in English I

2 - BEDOHEME : This course is an introduction to the process of academic writing in English. The foremost
objective is to enable students to gain practical skills and confidence for communicating effectively in formal
English writing. To this end, students will learn and practice the basics for: (1) common and uncommon uses of a
variety of punctuation marks; (2) the correct page layout for writing paragraphs and essays; (3) sentence, paragraph,
and essay structure for different essay types; and (4) strategies for pre-writing, writing, proofreading and
revision.

Note that all writing in this course will essentially be collaborative as a result of input and revision advice
from peers and instructor alike. In other words, only revised second drafts of writing will be accepted for
evaluation (scoring). Also note that Advanced Academic Writing I is a prerequisite course for acquiring the skills
needed for succeeding in Advanced Academic Writing II, which focuses on all steps and related issues in the process
of research paper writing in English.

3. FEDOREBH : As a result of completing this course, students will be able to:

1) apply the fundamental rules of page layout in word processing for formal academic essays in English.
2) identify different types of essays and make correct writing decisions related to punctuation, diction,
sentence and paragraph structure, and essay organization.

3) find and correct common grammatical and mechanical mistakes in writing.

4) write an effective self-introductory paragraph, a descriptive essay, a narrative essay, and a process essay.

4. BEONE - FIELEETE
1) Semester I Course Introduction; the Writing Process; Plagiarism
2) Page Layout Rules and Word Processing; Writing Email
3) Capitalization Rules; Parts of a Paragraph; Introduction to Assignment 1
4) Basic Sentence Structure; Revision (Proofreading and Editing)
5) Parts of an Essay; Introduction Paragraph; Attention Getters
6) Thesis Statements; Introduction to Assignment 2; Essay Model Analysis
7) Parallelism; Conclusion Paragraph; Colons and Semicolons
8) Writing Workshop for Assignment 2
9) Introduction to Assignment 3; Essay Model Analysis

10) Hyphens and Dashes; Cohesion

11) Writing Workshop for Assignment 3

12) Writing about a Process; Introduction to Assignment 4; Essay Model Analysis
13) Process Writing (continued); Audience and Tone

14) Writing Workshop for Assignment 3; Test Preview/Course Review and Evaluation
15) Semester I Test

5. FREIEMSGLE : The final grade will be determined by: (1) class work, homework, and class attendance; (2) writing
assignments, and (3) a semester test.

6. HREBIRSZE  Reference materials and practical activities will be provided on a weekly basis in printed
and/or digital form. All assignments and class prints, furthermore, should be saved and carefully stored in a
notebook.

7. ZEREBSEE : There is a lot of homework in this course, especially in completing writing assignments according
to strict—yet reasonable—deadlines. Because most of the learning is based on actually doing and redoing a series
of tasks, success in this course depends on

8. T - EEERYISE /Practicalbusiness
XOIZ., 2% - ZEBRISETHB T L&Y, /Note:”O”Indicatesthe practicalbusiness

9. F0Dfh :




Class attendance is expected at all times. Absences will adversely affect your grade in this course.
In principle, no auditors will be accepted.
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1. #&%8EHE : Advanced Academic Writing in English II

2 - BEDOH L ME : Advanced Academic Writing in English Il is a continuation of Advanced Academic in English
Writing I (AAWEI) from the spring semester; therefore successful completion of AAWEI is prerequisite for taking
this course. Using the fundamental skills of academic writing acquired during the spring semester, students will
focus on producing a fully documented research paper in English (8-12 substantial paragraphs in length). Students
will thus systematically study the research process and learn how to present research into a cohesive, logically
organized paper, with a special focus on proper format and citation of source material. This process will also
include writing an abstract (summary) and an oral presentation of research findings

3. FEDOREBH : As a result of taking this course, students will be able to:

1) apply the fundamental rules of page layout in word processing for research papers in English.

2) identify and evaluate potential resources of information

3) select a topic, then systematically conduct original research, and write a fully documented research paper
4) summarize the thesis and contents of the research paper in an abstract and PowerPoint or video presentation.

4. BEONE - FIELEETE
1) Semester II Course Introduction; the Research Process
2) Choosing a Topic; Identifying Potential Resources; Working Bibliography
3) Gathering and Evaluating Source Materials
4) Paragraph Organization and Note-Taking
5) Note-Taking (continued); Quotations and Paraphrasing
6) Capitalization, Italics, and Quotation Marks
7) Model Analysis; Writing an Outline
8) Writing Workshop 1
9) Writing the First Draft; Citing Sources; Avoiding Plagiarism

10) Writing Workshop 2

11) Works Cited List; Layout for Final Draft; Evaluation Rubric

12) Writing Workshop 3

13) Abstract Writing; Presentation of Research

14) Research Presentations; Test Preview/Course Review and Evaluation
15) Semester II Test

5. FEIEMGLE : The final grade will be determined by: (1) class work, homework, and class attendance; (2) research
paper and abstract; (3) research presentation; and (4) semester test

6. HREBIRSZE  Reference materials and practical activities will be provided on a weekly basis in printed
and/or digital form. All assignments and class prints, furthermore, should be saved and carefully stored in a
notebook.

Note that the Style Guide of the Modern La

7. EREBSNEE : There is a lot of homework in this course, especially in completing the various research steps
according to strict—yet reasonable—deadlines. Because most of the learning is based on actually doing a series of
tasks, success in this course depends on consi
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9. £ :
Class attendance is expected at all times. Absences will adversely affect your grade in this course
In principle, no auditors will be accepted.
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1. #2%FEHE : Japanese Popular and Consumer Culture from Edo to the 1930s

2 - BREOHPLBE | AREITLFRAAI S 2000 FRE TOMHMICERZKY . BEADORE 27— W LTF v — DR
WoTND, HRIZEBITDREEEDOFE, ANKOH D a7 2 OFEK CMRA e BB 7 — 2/ L, ENEFR LT
FEREFPEICERIEDL, THUCL > THARORE 27— WV F ¥ —OMEZT T2 <, RESULORARN) 7¢ JFBL O BRE A Bk
MY DI ERHFIND, EHIZ, HIAPERLEBBC LI > THARADORE 27—« INTF ¥ —2b DML EML, Zhn
5ASOMRICENTHEH TE 2BRREZ T 2 /o005 0 13- B9,

3. FEOBEAE  —ILFRERIIHN S 2000 FRITHIT TO HARDOREK UL 2F 27T 5,

—HBEXDAT AT Ty b, FIAIEEEDORS &R 2 BT D EELARRTL, B, £ L THER oMEER 2 BT 5,
—HARIZBIT D AT 4 7 ROMEEIEE 2 E ORI OV T O ZTE M L, AP ORRIUICIIT DM, E7-iltHE & AE
FHORMRGR Ex i TE D,

4. BEONE - HFILLEETE :

1. Course introduction; defining popular culture

2. Proto—popular culture in the Edo period I: Regular folk’ s entertainment

3. Proto—popular culture in the Edo period II: Performing arts 1

4. Proto—popular culture in the Edo period IIl: Performing arts 2

5. Proto—popular culture in the Edo period IV: Literacy + the blessing of woodblock printing
6. Proto—popular culture in the Edo period IV: Woodblock prints

7. Animated movie screening: Miss Hokusai (2015)

8. Proto—popular culture in the Edo period IV: Traveling for business and pleasure

9. Taisho period I: Urbanization, westernization, new consumer culture

10. Taisho period II: From stage to screen

11. Taisho period III: Shojo culture, and Takarazuka Revue

12. From Taisho to Showa: Kamishibai

13. Popular culture and the supernatural I: From folk beliefs to entertainment

14. Popular culture and the supernatural II: from documented folklore to urban legends
15. Animated TV series screening: Mushishi (2005-06, 2014), Yamishibai (2013-)

GERMRIIAE T2 L0300 £7)

(the lecture content may be subject to change)

5. FERHIALE « BOERHNE, ROFFEEEIATITD ¢

HiE (20%)

GREE (80%) : T/ A MIESHES0% + UT v a—R—30%
ARRE T B

FRRH

HifE=1, =R TOSM RO 2WERY ) =0.5

6. HREBIO®SZE : No textbook will be required as readings will be provided by the instructor

7. BREEEAFEE 1 EEIC 3 MHREOCHERYE (TE - HEE) PLEERD,
BHEO (1RHRE)  ©7F 4 Lot V77 v ar « X=—ZAER LIRET 22 L
HEOQ (2-5 FeARRE) : FasCe—IREEHT IS < iV

EEOQ (1 RFHRRE) : #RO%, 274 NemtdoI s

8. T - EEERYISE /Practicalbusiness
XOIZ., 2% - ZEBRISETHB T L&Y, /Note:”O”Indicatesthe practicalbusiness

9. £ :
If you have any questions regarding the course, feel free to contact me via the following email:
kopylova. olga. d4@tohoku. ac. jp
You can also find me in my office (building C13, 827) on Mon. ~Fri. 8:30 am-17.30 pm.
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1. #&38EH : Japanese Popular and Consumer Culture from WWII to the late 20th Century

2 - BREOHPLBE | AREITLFRAAI S 2000 FRE TOMHMICERZKY . BEADORE 27— W LTF v — DR
WoTND, HRIZEBITDREEEDOFE, ANKOH D a7 2 OFEK CMRA e BB 7 — 2/ L, ENEFR LT
FEREFPEICERIEDL, THUCL > THARORE 27— WV F ¥ —OMEZT T2 <, RESULORARN) 7¢ JFBL O BRE A Bk
MY DI ERHFIND, EHIZ, HIAPERLEBBC LI > THARADORE 27—« INTF ¥ —2b DML EML, Zhn
5ASOMRICENTHEH TE 2BRREZ T 2 /o005 0 13- B9,

3. FEOBEAE  —ILFRERIIHN S 2000 FRITHIT TO HARDOREK UL 2F 27T 5,

—HBEXDAT AT Ty b, FIAIEEEDORS &R 2 BT D EELARRTL, B, £ L THER oMEER 2 BT 5,
—HARIZBIT D AT 4 7 ROMEEIEE 2 E ORI OV T O ZTE M L, AP ORRIUICIIT DM, E7-iltHE & AE
FHORMRGR Ex i TE D,

4. BEONR - FELEETE !

Course introduction; defining popular culture

WWII: Life and entertainment during the war, censorship, and propaganda

WWII aftermath: Japan during and after the occupation (reading assignment 1)
Animated movie screening: In This Corner of the World (2016) (reaction paper)
TV Era: The impact of TV on other media

Postwar anime: The legacy of Tetsuwan no Atomu (Astroboy) (reading assignment 2)
Special effects on screen: Kaijuo movies and tokusatsu

Movie screening: Gozilla (1954) 96 min. (reaction paper)

© 0N W

The affluent 70s: The arrival of kawaii culture (creative assignment)

_
e

Social, political, ecological crises reflected in popular media
Animated TV series screening: Tokyo Magnitude 8.0 (2009) (reaction paper)
Opening the mountains: Hiking and mountain—climbing booms in Japan

—_ = =
W DN =

Early history of game centers and video games in Japan

_
o~

Mass media, press, and scandal in Japan (reading assignment 5)
15. Movie screening: T >+ @5 (2016) — till prime minister’ s death (reaction paper)
GESBRIIEET LI NV ET)

(the lecture content may be subject to change)
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6. HREBIO®SZE : No textbook will be required as readings will be provided by the instructor
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8. T - EEERYISE /Practicalbusiness
XOIZ., 2% - ZEBRISETHB T L& T, /Note:”O”Indicatesthe practicalbusiness

9. £ :
If you have any questions regarding the course, feel free to contact me via the following email:
kopylova. olga. d4@tohoku. ac. jp
You can also find me in my office (building C13, 827) on Mon. ~Fri. 8:30 am-17.30 pm.

FLO FE 7R EHE T
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