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B EHA : HigttSSR 5 1/ Theoretical Sociology(Advanced Lecture) I
MR - FERr R OREER 2380
EARE— 2 ] BAIER ;2
HYHE K ®
a— K IM24211, BEFU Y F : LIH-S0C601), MHEHSFE : HAGE
(PR 30 SFEELARTAFEFE LR HA ¢ ]

1. BEEE : — N — < 2D

2. Course Title (IRZEREH) : Social Theory of J. Habermas

3. BECHHLBE : "— = 2SR A ST RO BRHEORNIALBE ST EORMER LN T L L EbIT, ~N—
Nz 2R OWMBEME LML, 20 [FEEEOFL] IZOWTHRETT 2,

4. Course Objectives and Course Synopsis (3™ BRI LHEE) : This course provides an overview of the logic of the
social theory of Habermas, to help students learn about sociological concepts and theory.

5. FHORZERE : N—N"—< A SEHORBEMEICOWTHMETE 5 X912k D,
6. Learning Goals (ZEEDHZEHHE) : The purpose of this course is to help understand the logic of the social theory
of Habermas.
7. BEONE - FHELEETE !
Avbagrsvay
NN AW FEDOWE & ik
HEEOHESBERICB I A NN—N— 2B OMNE (1)
HEEOHEBERICB I A NN—N— ZHHONME (2)
HEEOHEBERICB I A NN—N— 2B ONME (3)
PO BIT D — "=~ ZEERONE (4)
A a=r—a ATAMEmORMEEE (1)
a3 a=r—a ATAMERORMEEE (2)
a3 a=h—va TR & AILE R

I 2= —a ATAMEOTFRE

AR TS SRR O TR AL

AIEHESR L 2T L

NN 2D BER OE & 15

14, PRS0 WTREME

15, GEOFELD
8. RUERAMEGIE .

(O) IRV A—F [50%] (O) Zoftt EZiZEo#RHRE) [50%]

9. ZHRERLUSEE:

KIF & [— =~ 2AOMSFERACR] SR, 2018 47,
10. BERFFSEE  BEANC, ZREOREET45iA T 2 &,
BRERIT, VY2 AERBRLENG, FRFORAETEZHZ &,
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B EHA : HigttS25 0/ Theoretical Sociology(Advanced Lecture) IT
MEH - ERF: 60 KIEH 43k
EARE— 2 ] BAIER ;2
HUHE MMy LR
o— K : IM22407, BEHFU Y F : LIH-S0C602), HEHSFE : HAGE
(PR 30 SFEELARTAFEFE LR HA ¢ ]

1. #¥EER VR Lmottay
2. Course Title ({ZZREH) : sociology of risk and non—knowing
3. BEOBMLHE BB TED IEETH L, BT, BRKELRFPHMPEE L SEEKED Y X7 1l
RITIUTR B, ZORETIE, HERFNR Y R 70T AR EZBB LR b, B 2R ERCBITH Y XY
LDODEHNHIZONTERZTNELY, RANZ, HEFICBT LV AT ICHTI@EmEMR L, 20k, B =0k
%, BFEHSFORBRN LS FEZ NS, FHEENEMMOR VRIS OWTELET 5, REIZ, RAARERZIILDETHH
IS E K ELREICBE RN G, AT LEEE M REN) oMo BER, Ei2nn’ bz b3 MBIV T, ik
ROBELELZRNG, BETD,
4. Course Objectives and Course Synopsis (D BRI L MEE) : This is a lecture—centered course.
We need to prepare against the risk of complex disasters in which the natural disaster and technological crisis
occur simultaneously. This course is designed to help students understand the outline of sociological risk theories
and gain the perspective needed to discuss the way to cope with the new risks that face us. First, the sociological
risk theories are reviewed. Then the public’s confidence in science and the responsibility of the experts will be
discussed. Finally, we consider the distorted relationship between risk, trust(or confidence) and ignorance and
the critical problems resulting from this relationship.
5. FHOEERE : - S DNEH T EV A7 LOOZXHNHIZONT, BORVICEZTEILTFERNY 2155,
6. Learning Goals (EEDHE;ZEHIE) : This course is designed to help students gain the perspective needed to discuss
the way to cope with the new risks.
7. BEONE - FHELEETE !
U 27 wdhad
U 27 #&mmmE—U. Xy 7 OfSHER OME—
LBV AT ATRIZE D Y AT BIEN. L — = DN T—
ATV — e BT TAOV AT E BT 2V AOBLR
VA7 LEfE (1)
YRy LERE (2)
VA7t EE (1)
V27t & ER (2)
U A7 O RBENE « R O A (SARF)

VR HNRF U ADEZT7(1)

VR HNRF U ADEZT7(2)

U 27 LAEHE ORI T BRI EE R Rk R OB —

HEES ] othasy— M) L E8H55&HH>0— (1)

HEES ) othasy— M) L EH5&HHr0— (2)
5. &
8. RBRERHESTIE :

BEKTHEOI =y FR= /"=~ OFLANE & EH A 40% + LA — MR 60% THAT
9. ZHRERLUSEE:

HRFID Y A, BZBFIL BEOKE My ZIUGL T, 3BTRS UMABEER =T 5
10. BERMNFE  BECBNT, @A, BETIT I REFHREL LT TE
FRERMA TOGERMEIZE SN EPLA— b REHLTH L TETT
11. EH - EBEBHE3/Practicalbusiness

xO, E% - EBARETH D Z L&Y, /Note:”O”Indicatesthe practicalbusiness
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B EAL : LT '3 |~ Theory of Social Change (Advanced Lecture) I
R - &R A KIER 2360
EARE— 1 B ;2
HYHE : B &M
Z— R : IM13208, BEFINU 4 LIH-S0C603], =55 HAGE
(PR 30 SFEELARTAFEFE LR HA ¢ ]

1. BEEB  SELIPL 2 EDtEe%
2. Course Title (ZZREH) : Sociology of death and dying
3. BEOHMEEE  BUERICB T 2EOBBEORHEIL, 72D TRWIZEDMEADBROEH & EROG-OEKIZH 5,
AR T, BEMERICET 2842 Py 7280 BiF, 29 LEEBURZHEPIMICIE A ET Z 2R A5, R, =Ll
I, BETPARLZ LEEP LU ORICHAD I BRRENESZELRAM L, ZOHRSLERICOWVWTELET L2 Lnkdbd,
4. Course Objectives and Course Synopsis (#ZZM B LHEE) : This course provides an overview of ethical and legal
issues in end-of-life care in contemporary Japan from a sociological perspective.
5. FEOIZEBE : BARMEROTG THE LU TV DL B BEIC DWW T2 E /B0 & & bic, TNLH0MEEZ b
thatiig L ST CEET A Z N TE B,
6. Learning Goals (REDHRIEBIE) : The aim of this course is to encourage students to think about issues of death
and dying from a sociological perspective.
7. BEONE - FHELEETE !
BHEOED FIZDONT
BRERITBIT O (1) KREIEROBISG~
BRALSICBIT D (2) REFEABBRHRORMNZ/ D Dh>

[FEMER] ] OfbsE (1) 28830 - BBt &1

[FEUER]] Dftay (2) ZHILET) O H2r9 3R
FRIEED
WKW T ot (1) ERAAERER) & I1X
KR 7 OEEE (2)  KFAVR -7 7 OfE
9. AW 7 o=y (3) Rk & LI

10. AEBOERY: (1) FEERLI

11. FEAEBOMET (2)  FEELOWRE

12. FAEBORT (2) =TI THLA

13. FELFIDL DB (1)

14. FELFIDL Z L DBIE (2)

15. )
8. RUERAMEGIE .

FRERFOH 5 60%., B LR — b 50%
9. ZHRERLUSEE:

AAGEM Tz < BREEE X 5 — R KRB ABEORBR OS] (B, 2016 )
%o A=A AREM - (DEESRRE TRABARD FIY b 2883 5) GRS, 2022 4F)

h=— U s — [WEEOEKEIX] CHEEIE. 2020 4F)

1 0. BERENEE  HEE, RECTHT LEHEBEICED i, BEL2RD NI, BRE - 355D 0BT 5 S0k -
GEHZH BAam L THREEBZERT 2.

11. % - EEBHE3%/Practicalbusiness
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BEAL TR~ Theory of Social Change (Advanced Lecture)II
WEH - FRRE AT MER 5ERRE
EARE— 1 B ;2
HYHE : FK Br
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1. BEER : BmiEEday
2. Course Title (IRZREH) : Environmental Sociology
3. BMEOHBMIME : ZoEd, (D ABHRIZARREL EO X5 IS Hlon, (2) BREEOE(LIZ X - TARM
RNTEDO LS EENAE T =00, Q) BAREREOEL L ZNIZ LD NS ~OEEIZH L TAXITED X S 2 E Y Aoz
LTELZDOMNIHONT, BEASTFOBLACHNT FELHMET L2 L2 BN LT 5,
4 . Course Objectives and Course Synopsis (2™ HRY & #EE) : The purpose of this class is to understand environmental
sociology perspectives and analysis methods focusing on;
1 How human societies have changed their environment?
2 How these changed environment has influenced human societies?
3 How people react to change of environment and their influence?
5. FEHOBEAE  BEMBEICL O WEORE - IO A T =R 0L | BEMEICHEE I ARE OB ERE ., 4220
REEPOHIATE DL LSR5,
6. Learning Goals (BEMDE|ZEHAE) : Sociological understanding of;
1 The mechanism of occurrence and intensification of damages caused by environmental problems
2 Actions of people who confront with environmental issue
7. BEONE - FHELEETE !
T EITREBEORFEFERY BT D, BEICLDERITNMATEEILLDT A A v a VORI G ERT 2N b4 i

5,

1 Arbagryar—IREAEEL TN ?

2 REERIEOREEZ & D25 (1) —idE - IEBSR

3 BREERIEOREEZ & b2 5 (2)—E - IERSER

4 REERIEOREGEE L 52 5 (3)—= %M - Z B

5 BREERIEOREEZ & D25 (4)— 2% M0E - 2R

6 REEMEOREEZ L D25 6B)—HENY LU~

7 REMEOMEEEZ L DXL 6) —HENY LU~

8 HHEDELD

9 REMBELANEAEI NNEEE D25 (1) —HEEHFROF RIS
10 BEMBELREXAEI ANOEEED 2D Q) —REEHOFHMICESD
11 BEMELAEXAEI ANREEREDZD Q) —REEHOIHMICHESD
12 BEMBELAZAEI ANOEEEDZD W —REEHOIEMIESO
13 BREMHSFOEMIE (1) —NESH T ST A

14 BREEHELOZENIE (2) —AETRREE R OM A

15 F&o

8. BRI G

BRETOREBIORT A AB v a ~DBNN40%, FREL HR— k 60%
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TEXAR LIk E R E LET,
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RO T OIS DIERE ET 25 ERH D £7°,
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BEA : HLF¥85 1/ Sociology (Advanced Lecture) I

R - &R A KIER 3R

EARE— 1 B ;2

HYHE I EA

Z— R : IM13306, BEFNU S LIH-S0C605], fEHSHE : HAGE
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1. #EEB : EN 7« — L FU— 2 5
2. Course Title (IZZEREH) : Methods of Qualitative Fieldwork in Sociology
3. MEOBWEME SRR T 2EMNHEOHG & HIEIIONT, LIRS ZS, BMEITA ) OH A8t &5+, B
I, BHBIZR, 74—V R =V EORBEZRALD Z LT, BRERED D, TOEMD S 212> T, XL AA=Va D
HiFg - FELRA ML U=V 3 VO - FEEOLRWNICOWTHY, LR G, &L ERT S,
4 . Course Objectives and Course Synopsis (ZZEDHA L HEE) : In this course, students will learn methods and theories
in sociological qualitative inquiry in deeper meaning, and understand them through reading texts, and some practice
of documents collection, observation of everyday life, and writing fieldnotes. On this ground, students will learn
the difference between the modern version and the post—modern version of qualitative inquiry, and understand new
criteria, ethics, and responsibilities as a researcher
5. FHOBERZ . 1) BEOREOHE, B2 FH, BREMAN, LVESEMTEZE L5175,
2) T4— NV RU—=IR0 VA Ea— % EER T EMHEABENFICOL,
3) WEOEI N LA, BEIZOWT, LVESEBETEDHLHI1T72D,
6. Learning Goals CHEDEZEEAE) : Through this course students will become able to 1) understand methods and
theories of qualitative inquiry with their significance and limits in detail, 2) acquire enough knowledge to conduct
some fieldwork or interview, and 3) make deeper consideration on morals, ethics and responsibilities as a researcher.
7. BEONE - FHELEETE !
UTOIRIZHET 5, FHEBIZOWTO itk L OMEENUATH D, BEIORETSMEILTF—V — FOFRPRLEM 2Rk
bivd, FHIRITERBR CIZ A< LAR— M &Y,
. EHSHTEAM
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. HEELTOT 4=V K — ]
. IEREIEN - PARBIENI A VX B o — LA EORE
. HEEE
AL A E 22—
SPANSEE: R Tk 3
. BB
77Ty RigHaiik
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L TR TTT 4 —
. ST EE ) T T T
DR =~ s RX¥ 2 AU R
4. 77 vay s YHh—F
15, drfa et
8. RBRERHESTIE :
T (50%) MR L AR — b (50%) ZRARIHILR L CRHMEd 5,
9. ZHRERLUSEE:
TV & VY BN RT v 7], =2v—Y b [HiELLTOT7 40— 8/ — 1] (1995), v =T b [Erf
FeMEEF ] (2007), M [BUR L AAREA A E] (1998) 70 EHEEABAEIC TR T 5, £, BMIRIAME LTH
U NER R T D,

Books and papers will be introduced in class, such as Handbook of Qualitative Research by Denzin and Loncoln

T2 000N U AWN

— =
wW Do

Writing Ethnographic Fieldnotes by Emerson et.al. (1995), Dictionary of Qualitative Inquiry by Schwandt (2007),
Japanese Rural Sociology and he Modern World by Hosoya(1998), etc.,with original texts written by the lecturer.

10. BERRNFEE : SEAICOVWTO FTHABLOEENNHTH S,

Students are required reparatory readings and some home works

11. EH - EBEBHE3/Practicalbusiness
X0, E% - ZEBARETH D Z L&Y, /Note:”O”Indicatesthe practicalbusiness
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12. Zofh:




EA 22253 1~ Sociology (Advanced Lecture)II

R - 3R mEET ZToft 5

BARYZ— R B2

HYHE MAE A

o— K : 1M98822, BEHF LY LIH-S0C606], =58 . BAEE
[FRR 30 SEBELARTAZ B R SER B4 - ]

1. EEB S Y=o A l
2. Course Title ({RZEREH) : Coevolution between Society, Culture and Art
3. BMEOBMEME KR TIL., a2 LU= oGRE BELThiE) olfEe LT X, O A RE & BLAIERTH
WZOWT ) & BRI AZ B L CREd 2, N7 — 2o A8 E, Mk, 7— ez s b o, s
FdE, b &R, AFE TRASEOR '575 ST 5 L, ZOEEBEICONTEET S,
4. Course Objectives and Course Synopsls(ﬁ%@ﬁﬂ@&ﬁ%) : In the course, taking relations between society,
culture and art as a process of “coevolutionary dynamics”, we examine its interrelations and the actual conditions
through the cases and theoretical problems.We review problems concerning “art” in our times, focusing issues on
community, artproject, social inclusion, implementation, culture—economy relations, the public, civil society etc. and
give consideration to its challenges and prospects.
5. R OBERE ; Mot s LU EMT 04 B R EBRIEIC DWW THEZRY, TOZ 2B U CIOMEOME L BE %
WmTEDLEOIThD L,
6. Learning Goals (AEDE|EE HAZE) : The purpose of the course is to help students (1)understand the actual relations
between community(society), cultute and art,and (2)recognize its challenges and prospects.
7. BEONE - FHELEETE !

EANGERTER A IND 2N, SO EZR T2 TETH D,

Arvagrvar
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B EA : HLFH¥8510 Sociology (Advanced Lecture) III

MEH - ERF: 20 KIEH 28k
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1. BEER . HAROMAEE - Himind & Hide
2. Course Title (IRZEREH) : Japan’ s heritage of thought: Reading the Housewife Controversy
3. MEOHMWIME : KARETIX, BADHSHMEELFESE L BT, BAROBEEETH S Emd e Maid 522 &% B
& LTWD, 612, BECHEIZE 2D omAENRELMEORAE L LTRULNTELDOD, LMD T A A a— Rk
a2 b < HMPPIFROHRAOERFEEZR THRV RSN O E, HEBD A=A LIONVTHERT D, X 51T, HAHE:
(2019 4, EBTHTIA) ZHAM I LEZBL T, HARICBT AV 2 U —RBEZEL, —A— ADREZOTWEHRICR
HEEOIIEED I L TWEZDE ERIICE 2 5,
4. Course Objectives and Course Synopsis(ZZD BRI EHEE) : The purpose of this course is to give an overview of
socio—economic change in Japan and interpret the Housewife Controversy, part of Japan’ s heritage of thought. It
also aims to analyze social mechanisms such as why the controversy revolved around women despite also concerning
men and wider society, and why controversy regarding women’ s choice of life course continues even as the era and
talking points change. Furthermore, through a reading of Chizuko Ueno’ s 2019 Matriculation Ceremony Congratulatory
Address at the University of Tokyo, this course will help students grasp social problems in Japan from the
perspective of gender, and explore how we can take independent action to change society
5. FHORZERE : HARICB T S HIEBRY = X —HEO LRI OV THET 5,
VU — OB RP IR EBARLS TR HIIOT D,
B OMERBALIZZE > THWEL T, iE< 2N TEDNEHIMNT D,
6. Learning Goals (FMEDHEFEHIE) : This course is designed to help students understand socio—economic change and
the transformation of gender norms in post—war Japan.
It also aims to consider social problems from the perspective of gender
Furthermore, it is intended to help students think about issues of concern to them, to pose their own questions
about those issues, and to solve them.
7. BREONE - FHELEETE :
AL, EREPOICED D, VARV A - I — FEHAWRERICERLHKR DI AND, NEBLOEEIZL To®my T
H5,

H1E A bha&rigy
%2l FIROLKE &HetT — %
F3E Ehawmd &)
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¥50E 2 REMHS (1960 FX)
FeE 53 kTS (1970 4-1%)
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%8 lE 5 REMmS (1990 FFER)

FomEl e WEmmE (2000 L)
910 | TR OB HT
FILE BHARZBT V2 X —HEOER
12\ HOKRHLEE (2019 4F) 2 3
1308 JEK &R
14 8] FEK &R
H15mE FLw
8. BEEFHEIE
ZE~OEGE (156%). HFE (15%). R (20%). LA—F (60%)
9. BRERLUBEE:
BREBEIFEA LRV, LYa A28 5, S5 RITHETHENT 2.
No textbook will be used. Handouts will be provided at every class. Reference materials will be introduced as
necessary
10. BERMNEE  BREOTE LEE, B8, BREM, LA— MRE,
Students are required to prepare and review for each class. Assignments may be given, and preparation for a
presentation and an essay will also be required
11. % - EBEBHE3/Practicalbusiness
xO, E% - EBARETH B Z L&Y, /Note:”O”Indicatesthe practicalbusiness
CEFS - EBEMI Y /Practicalbusiness)




12. 204t :
FHEREORBIZL AR R « — REEHET 5,

Students will be requested to complete a response card at the end of each class.




B EA : LR EE 1/ Sociology (Adcanced Seminar) I

WEH - FRRE AT GMER 25HRE

EARE— 1 B ;2

HYHE K ®

o— K 1 IM15209, FEF ) > F : LIH-S0C608], {EHSFE : AAGE
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1. #EER - Bvttaiiak

2. Course Title (IRZEREH) : Qualitative Research Methodology

3. FEOEMEBE  EREIEIC OV TES L & HICHENHEIRICESWIERERHEE X5 LOTX NI EHET 5,
4 . Course Objectives and Course Synopsis (IEZF D BB L #EE) : The purpose of this course is to deepen the understanding
toward a qualitative social research and to acquire the basic skills for collecting and analyzing qualitative data.
Participants will be able to cultivate the practical abilities needed to conduct a qualitative research.

5. FHOIZEBEZE : - AL SREOREL LERFZEMTXH LI 5

B EHEO IR E > TT—F ZWE - S TE5 X912k d

6. Learning Goals (FHMEDH|ZEHAE) : By the end of the course, participants should be able to (1)understand the
history and significance of qualitative research mothodology and to (2) collect and analyze the qualitative data.
7. BEONE - FHELEETE !
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BEL ST EZEEE 1/ Theory of Social Change (Advanced Seminar) I
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1. BEEER : 27 4 /'~

2. Course Title (RZEREH) : Sociology of stigma

3. BEOBWEME : (X7 4/~ R T 7~V BRELIMEORZNTHRD LML TWS L FRICR bIRA S
TEhbahd, KEETIETAT 4 7'~ (Stigma)] Z WY FEO CARE B E 2 T TEICHAMES & & bl S%ERBRIITIC
BWTZOMEEZ EO L IIIENT I ENTEXE0EHRFT 5, BAEMIIE, BEoEER - &ifﬁk@ﬁ%@i@(kfﬁﬁf [
1 7~ (Stigma)l] ZFEF, £D 5 ZTAT 4 7 ~WEE AW EPNI O L& £-o0 MY EiF5 Z iz,

4. Course Objectives and Course Synopsis (D BRJEHEE) : This course provides an overview of the sociology of
stigma, focusing on the work of Erving Goffman.

5. ¥EOEZEAE : (1) ST vV DRT 4 U~k ElCBET 5

(2) AT 4 F~ SR ORI IR IE~ DTG L F 255

6. Learning Goals (FHMEDHEZEHE) : The aim of this course is for students to understand the sociological concept
of stigma and its application.

7. BEONR - FELEETE
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2. Course Title ({ZZEREH) : Sociology of Social Movements: Reading social movement studies
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4. Course Objectives and Course Synopsis(ZZED BRI LMEE) : In this class, we will read various research papers
written about social movements for the following two purposes:
(1) To understand the theory and analytical framework for understanding NPOs/NGOs, volunteers, and social movements
from multiple perspectives.
(2) Acquiring the ability to read academic papers critically.
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6. Learning Goals (FHMEDHZEEE) : (1)Understandind various aspects of social movements based on concrete examples,
and to acquire methods to understand people facing various social problems. (2)Being able to read research papers
by placing them in their own problems and social/sociological contexts.
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2. Course Title (IZZEREH) : Actuality of the Critical Social Theory
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4. Course Objectives and Course Synopsis (JZZDHEHM LHEE) : This course will examine what kind of logic of social
cognition and social analysis is contained in the theory collectively called “critical social theory”, based on
the texts of Habermas and Honneth. This course also examine what contribution this theory can make to the critical
analysis of modern society.
5. FHOEEAE : N—N—~v ADHGRDOIEARNREZ T ZHOWTHFETE L L5122,
By NOBEROIERN 2B Z FIZOWTHMRTE L X512k D,
6. Learning Goals (EDH(ZE HAE) : Students will be able to understand the basic ideas of Habermas’s theory.
Students will be able to understand the basic ideas of Honneth’s theory.
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2. Course Title (IRZEREH) : sociology of risk and uncertainty
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4. Course Objectives and Course Synopsis(ZZDBRILHEE) : "Risk” and “uncertainty” are treated as the basic
concepts of sociology today. Those are related to the various subjects such as disater, environmental
problem, crime, and technological crisis. In this course, we will discuss the way to discribe the modern society
which has become a “risk society” through doing a close and careful examination of the text: “The Risk Society
Revisited: Social Theory and Governance” by Eugene A.Rosa, Ortwin Renn, and Aaron M. McCright.
In particular, we will focus on “unintended consequences.”
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6. Learning Goals EDE(ZEHAZ) : The main goals of the course are:
(1)Students will develop the reading skills to understand the sociological English texts
(2)Student will find a clue for addressing the problem of risk and uncertainty sociologically.
(3)Students will become aware of the conceptual extent of “unintended(or unexpected) consequences”.
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Eugene A.Rosa, Ortwin Renn, and Aaron M. McCright, 2014, "The Risk Society Revisited: Social Theory and

Governance”, Temple University Press.

J.0.Zinn, 2008, “Social Theories of Risk and Uncertainty”, Blackwell.
A. Mica, 2018, Sociology as Analysis of the unintended, Routledge.
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3. BMEOBHEME : (1) ikt (Muilkttaz 58l Ui-thaifid) O & FiEz i+ 5,

(2) A DOHEALRCRRGT N D, HEZEOIERR, BIHFAEER, MEFERICWE2ESMEO2REL—EVIKBRL, Aol
HERE - BETE2 /2 onNvEEET L,

A FEE (1) Tld, BIHEREOERIFEE TR IR 9,

4. Course Objectives and Course Synopsis (IZZD BARJEMEEL) : In this course, students will understand the theory
and method of regional survey (social survey targeting communities). Students will experience the entire process
of social research and acquire the ability to design and implement their own research.
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6. Learning Goals (REDE|ZEHAE) : Students understand the theory and method of regional survey (social survey
targeting ommunities). Students acquire the ability to design and implement their own research.
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4. Course Objectives and Course Synopsis (IZZD BARJEMEEL) : In this course, students will understand the theory
and method of regional survey (social survey targeting communities). Students will experience the entire process
of social research and acquire the ability to design and implement their own research.
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6. Learning Goals (REDE|ZEHAE) : Students understand the theory and method of regional survey (social survey
targeting communities). Students acquire the ability to design and implement their own research.
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