TERFERS EHEE

B%H A MR 1 AL ARS R - Mt e
TR | ALt 2 R R #I AIEE SHE
HRTBREHR T SRA T — SRR 2 WE 2 #AEH 2O B

wEnpHesRRy 1 |LSRFOACMBLLT— Ew e #I SIBE SHE
CERELELEI b A sp-riod I e %M 2EE SHE
wanpHEFRagn |TENTOLDORIANER RE R #I KIRE 23
warBHesragy |V TR N T IAHER RE & %1 KIEE 275
HETBHETRRE ] | RERREBOHENR | 2 KA 018 B AIEE 235
sEABHeHRag |ISPEACOBARSNT KA 5 Y PULERET
HETBHIFRRED |HEBBLFTSOHEBNT| 2 Il R GEEL ERE
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B EA 2 TEIR S35 1~ Social Behavioral Science (Advanced Lecture)I
MR -3 A0 AMER 5aERY

EARE— 1 B ;2

HYHE i 5

a— [ : IM11503, B EF3Y > @ LIH-0S0601], BERAEFE : HAGE

[SERk 30 EEELIRTAZEE RS B4 : ]

1. #B3E/ER AL &4

2. Course Title ({ZEEREH) : Al and Society

3. ﬁ%@ﬁﬁ@k’%% AT, ALl PAFHRIC KT THELERZT L L LIz, AN NOHEERZERNAHEE 35
TR FZOH ) T2 BHRETT 5, SO AT 26 <A mENEEOREFT 5,

4. Course Objectives and Course Synopsis (IZZEMDEHK EMEE) : This course studies the effects of Al on human beings
and society, reconsider the theoretical premise in behavioral science and sociology that their theory begins with
interaction of human beings, and discuss ethical issues related to Al

5. ¥FHOBEGERE : AL IZxT 2HMEEZRD D & & HIT ALl DA RIT T HELZHRT 5,

6. Learning Goals (ZRAEDE|ZEHAE) : To have a better comprehension of Al and understand the effect of Al on human
beings and society.

7. BEONR - FELEETE

1. 4’/]\115'7/3/

2. AL, ¥ZE, V—Ix L Fyr XL
3.M~@Wﬁk/ Tyl s Fy EX VORI
4. Al &M

5.A1&V:fyP%%

6. AL IZK3 254

7. / Tyl s Xy XL L AL ORI
8. Al ~DF Fnk:

9. Al LFHE

10. Al &3E

1 1. AT & {dReEEmAL

12. AL & RS

13. Al &fm¥

14. AT LEEREORWE L

15. BEE

8. BRI G
UAR—1h~ (60%) . HJE (50%)
9. FRERLUSEE .
Vepksife - FREERS — - BRRUEM AL X & D LS I E & ZE)WJ R R IR L)
1 0. PERFMNEE  HEXETOERICEBOICSINTE 5 X512, FHNCHEBEOEE T = BTl TEE L TEL
&,
1. % - EEAIR%/Practicalbusiness
KOk, EX - EERAIRETHDZL%E7T, /Note:”O”Indicatesthe practicalbusiness
CEEFS - EEMIE ¥ /Practicalbusiness)
12. Z0ff: 2L
A7 4 AT U —  &EH 12:00-13:00 FHENZTHTD I L,




B EA 2 TEIRREE I~ Social Behavioral Science (Advanced Lecture)IT
MEH - #RF : BHED Zoft Ea
TRARAZ— 2 AR BAEK : 2
HYHE :aiH 8
o— K : 1M98832, BEHF LY LIH-0S0602], MEHSFE : HAGE
(PR 30 SFEELARTAFEFE LR HA ¢ ]

1. BEEB . BENRT — X RIT
2. Course Title (IRZREH) : advance data analysis
3. BEOBWEEE: Y : BHOBLIZEDLE T, 24T —ZITHEYNCKHIS LIoaIBnTE b 91272 5.
B BHOBMNIAELET, ZHEREROT — X ZFZMIHENZ D7D DA X)L - JFEOBEEITS .
4. Course Objectives and Course Synopsis (&2 D B & #EE) : Through this class, student will be expected to acquire
the knowledge on the various statistical techniques, and the skill to conduct statistical analysis according to
own interest.
5. FEDOIZEEE : HFOBLIAEDLE T, 2T — X ERITHUNIKIG L2 ornT& b L5175,
6. Learning Goals (REDRIZEBIE) : the goal of this class is that each student enrolled is able to conduct the
proper statistical analysis of their interest.
7. BEONE - FHELEETE !

JE BRBRLRIZRT D HEICE > T, FHIZAG OIS U85 - 7 — X B U 72 BT BIE A2 BRI 2 m5kix k42 &
MTER, ARFZETIL QCA - SCM(Synthetic Control Method) « R "U—2 W7V U F A EEARIZEY B, b O
& R COREREHIEOHNERARD.

F1mE: mELEEE

% 2 [\ : csQCA OB X H

F3lE v N A A= FET DT (R AE DY)

% 4 8] £sQCA ~DYLHE

%508 : R TOEE : QcA

o5 6 [\] : [KIRHERR O JENfE

BT EERRET VL DD

%5 8 18] : SCM D& % 5

% 9 [A] : SDD ~DJL5RE

%5 10 [E] : R TOHERE : SCM

FlLLE: ry NU—IH 2T Y F L RDS

#1200\ ry NT—Z O ERGM (2 X D EE

%5 13[E] : RDS 7 — X 22D DOHEE : RDS T & RDSII

% 14 [A : RDS 7 — X (2 HS < BURHT

15[ R TOEEK : Ry FT—IH T 7 LHEE

8. RUERAMEGIE .

IR L AR— B 1 100%

9. ZHRERLUSEE:

e L., BEEE - I ENTHEIMT 5. Not designated. Related books and articles will be introduced in

class.

10. BEBMNFEE ROEFEZEL-D, FHRIOR DA R b—/L L KRB RENTIZONWTOEAEZRKD S, Since the
contents of this class include the practice of R, it is expected for the students to install and acquire the basic
skill of R in advance.

11. % - EEBHE3%/Practicalbusiness

KOk, EX - EERAIRETHDHZL%E7T, /Note:”O”Indicatesthe practicalbusiness
CFEWS - R34 /Practicalbusiness)
12. Zoff: 2L




B B4  BFEITERFHZEE 1~ Mathematical Behavioral Science(Advanced Seminar) I
WEH - FERF : AN &R 35EEF

EARE— 1 B ;2

HYBE R S W R

o— K 1 IM15304, FEF D > F : LIH-0S0603], {EHSFE : AAGE

[FRR 30 SEBELARTAZ B R SER B4 - ]

L BEER B oR b =—V 2 N X=Xk BTV

. Course Title (ZEREH) : Self-organization of Social Order and Agent—based Models

. BEOHBLEE : A BERWICKE W78 L) AEAH LT AHRBRNH S, AFEE T, BREL ML

. IS OBIREHIT B HIEEEFET 5,

. Course Objectives and Course Synopsis (&M HHK EHEE) : Students will read the textbook to understand how to

study self-organization of social order.

5. FHOBFEALE : (L — 2HGHOT—Y 2 b s R= R b BT DRI D ERE T D OIS D,

6. Learning Goals (REDRIEBIE) : Students will understand how evolutionary game theory and agent—based models

contribute to sociology.

7. BEONE - FHELEETE !

AvbhrFrvayr

FREOmHE (1)

HRFEOmHE (2)

HRFEOmHE (3)

HRFEOmHE (4)

HREOmHE (5)
)
)
)
)

DA w N =

HEREOMRH (6
YR EOMH (7
YR EOMH (8

10. R EDOmG: (9

11. #HREOmZ (10)

12. #HREOmZ (1 1)

13. #HREOmD (1 2)

14. #HRFEOmZ: (1 3)

15. ZZETHECTHRY by 7 2FMGI L, =— Y= b s X=X b - TR HAETHRFOBE M A B =
R LDZIHIAC DN THRIET D,
8. BRI G

() EFTRR [ %] (O) VA= [60%] - (O) HE [60%]
9. FRERLUBEE .
Ay b E- ATV [ZETAVEE] GRACHR)
1 0. RERBINET  FHE T OERIEBOICSNTE D L), FANCHEREORETIREICHZET AR ETEL L TEL
e,
11. % - EEBE% /Practicalbusiness
XOIX, £¥ - EBRHRETH D Z L ERT, /Note:”O”Indicatesthe practicalbusiness

CFER - EEAIE3/Practicalbusinessy
12. Z0ffi: 7L

FT 4 AT T~ BRAF% 12 % 1 (ERNC PRI L)

B OBIITER FF RS 11 L csmdoZ &

CO 1 O U1 = W DN =

©




B B4  BEITEHRFHREE I~ Mathematical Behavioral Science(Advanced Seminar)II
WH - R R GMER 3FERE
EARE— 2 ] BAIER ;2
HYBE R S W R
o— K 1 IM25302, FEF D F : LIH-0S0604], {EFHSFE : AAGE
[FRR 30 SEBELARTAZ B R SER B4 - ]

1. BEER : =V b X=X b - BT ML DA AN

2. Course Title (IRZEREH) : Analysis of Self-organization and Agent—based Models

3. MEOBEWEBME: =—Yx b X=X b - ETNVOFEEESR L, B THOMBMEEERT 5,

4. Course Objectives and Course Synopsis (¥ M HBI & #E) : Students are expected to master methods of agent—based
modeling and study the process of self-organization by themselves.

5. ZEOBERE : filloE®EEEZA T, EBICz—Y 2 b e R—=A b BT AEMHELC, 2o ML A ST
RATED LI D,

6. Learning Goals (FEDHE|EHE) : Students will be able to build agent—based models and study self-organization
by themselves.

7. BEONE - FHELEETE !
AvbhrFrvayr
TursZ 7 AN (1)
Turs 7 I AM (2)
Tur7 77 AM (3)

WIET —~ DIRIE L T I—T531F
7 N— TR OEITIRI RS & iREt
7 N— TR OEITIRI RS & iREt
7 N— TR OEITIRI RS & iREt
7 N— TR OEITIRI RS & iREt
10. 7 N—TROEITIRDLER S L ES (5)
11. 7 N—TROEITIRDLER E & ES (6)

(1)
(
(
(
(
(
12. 7 N—TRIOEITIRILHE & et (7)
(
(
&

2)
3)
4)

CO 1 O U1 = W DN =

©

13. 7 N—T R OEATIRIL S & e (8)

14. 7 N— T R OEATIRIL S & BEE (9)

15. & T N—TN X D IR IR e R
8. BRI G

() EREBR [ %1 (O) VA= [60%] - (O) HE [50%]
9. FRERLUSEE .

BRI ICHE T 5,
10. BERUNEE : 7NV —I2HhNTTarII 0T &2{7H95DT, BB/ N—F T =728 MT52 &,
11. E% - EEBHZ%/Practicalbusiness

KOk, EX - EERAIRETHDZL%E7T, /Note:”O”Indicatesthe practicalbusiness

R - FEEBAPZ¥/Practicalbusiness)
12. Z0ff: 2L

FT7 4 AT T — SRR 128—TH% 1R (FINCPRT28)

AT OFETEN R FIFEEE 1 L e TsMT 22 &




B B4  BEITERFHEREE N, Mathematical Behavioral Science(Advanced Seminar)III
R - &R A KIER 2360
EARE— 1 B ;2
HUHE  kH R
o— K : IM13209, BEF ) 7 LIH-0S0605], =78 : BAGE
[FRR 30 SEBELARTAZ B R SER B4 - ]

1. BEER S BEO T OFF IR R HE R
2. Course Title ({#3®HH) : Causal inference for Social Science
3. MEDEBLHE 1) tHEBGERHET VLT — X 2> THT 2 HFIEO KL F 5.
2) BROHBBGE E5X0o T ET LV E LTERET 20 EHEE LB L THES. AR R M 25B I LC MEEHE
YD1 O EETD.
4 . Course Objectives and Course Synopsis (D BHI L #EE) : Course objectives is to understand basics of statistical
model
5. FHOIZEBE : 7 — X OO FEEEET 5
REOEFTHRREZEH/T D
H o ATE O BTG & Rk < B2 5z 5
6. Learning Goals (EDH(ZEHAZ) : Learnig goal is to understand the method to formalize a statistical model.
7. BEONE - FHELEETE !
T XA MG LD DEENEENE 7 e —3 5. HEALEAROTYLT TEITHZ L.
WEOERERE : T A4

LAyt rvayr
2. FLEERI IR, BHOFE LA OBMR, KO
3. B e & R E R HER
4. [EVFESHT, OLS HEE D57, oot
5. R VAT 4w 7B, FAEfT & HIFHERE
6. LEZNAL, STUVA Sefi
7. IR B b T ST
8. MM AT MEHIK  HAEEEL
9. vy F T BIEHIK & BURRER O — M
10. v v F U 7 L DREDFEOHEE
11 JEfbfigtris, EAMTE T=—A 0 ME
12. BEE S L ) v a L TFIAT R
13. WAEME, REZEHNA T A, TSLS HiE &
14. ik, Wi #Em
15.F &9
8. BRI G
fFEIOFE [80%], HWIAKIE [20%]
9. FRERLUSEE .
HRE A, 2015, [HEEHAIRI SRR ] w1 E)s.
SEE BB, 2015, [H LW EtaERins) B AL,
KAMEAM, 2015, [FHERHEE] B AT
DARFRER, 2012, [ — 2T D= OKEHFET VU 7 A & EIE.
1 0. BRERMIET . HH, BESNTEEHZFANIHAT AL hR_X— =% T2
FBE SN TEFHAOHESCIEA %2 B CHlEND 5
11. % - EEBHE3%/Practicalbusiness
xO, E% - EBARETH D Z L&Y, /Note:”O”Indicatesthe practicalbusiness
CFEWS - R34 /Practicalbusiness)
12. Zoff: 2L
WESR3h, WMoy, MIBREOBELFRNIRBEL TVWDH I ERZEE L. FHANEE L TWARWEAIEELE L THET
DI ENMETHD.




B EHA . BETERNEMEREEIV, Mathematical Behavioral Science(Advanced Seminar) IV
MEH - ERF: 20 KIEH 28k
EARE— 2 ] BAIER ;2
HUHE  kH R
o— R LM23211, BEFNY 4 LIH-0S0606], =55 HAGE
[FRR 30 SEBELARTAZ B R SER B4 - ]

1. #¥EER : M X7 7 u—FIL LR OME & EiiE
2. Course Title (RZREH) : Social Science and Bayesian Statistics
3. MEDEBNLMEE 1) HEBGEHHET VLT — X 2> THT 2 HIEO L F 5.
2) HREWEZ &9 0o TERMLT 2202 B 28 L TS AR 2292 2H I LT ITEEERT 571 0Lk
W% T 5.
4. Course Objectives and Course Synopsis (IZZEDBRIEMEEL) : 1. To learn the method that explain an interesting
social phenomenon with mathematical models and statistical analysis
2. To learn how to formalize an interesting social phenomenon through this course. To train the ability that
specifies the problem from good samples.
5. FHOBERZE : Stan 2o oo JEFHO S FEEEHET 5
REOHFHIRBEER/T D
H o ATE O BTG & Rk < B2 HicoT 5
6. Learning Goals (REDEIFEHAE) : 1. To learn Bayesian statistical analysis by Stan and R.
2.To learn mathematical formalization and modeling
3.To train the ability that specify and abstract the essence of social phenomenon
7. BEONE - FHELEETE !
Z D2 Classroom ZfEA L £9°. 7T A3 — it rajtwlo T

AfrhaR gy BFIEFIRITH
BOOH, WEETN, T—H
e HEE
A XHEE
MCMC
fifes oy Am
TAbREZE, AIC, WAIC, FHI5An
Stan (2 & D507 @ [BIF
Stan {2 K B0 - EFT AR EE T
Stan {2 X B504T : BEEET L
Stan I\ K 55047 PTfRor A oA e 7L
\z
l

© 0N 0w

—_
= O

—
Do

Stan IZ X 25047 : BLRlET V& DS
Stan (2 & D047 : KiflEI5 =5 v
14. Stan 12 X B004T : B R OMEE =
15. F L Lkt
8. RUERAMEGIE .
fEE OB [80%], HWIKHE [20%]
9. ZHRERLUSEE:
R RMZE - A EE - AR L, 2019 [HEABRZEOZOORL XfEteT Y v 7] HAES.
SEE AR, 2012, [T —2 Moo OEET VY v 7 AM] A EE
FATRMEACES, 2016, [Stan & R THRFET U 7] #37HAR
Gelman et al. 2013,Bayesian Data Analysis, Third Edition, CRC Press.
ZOMOSEZHITHEAIE T D
1 0. BRERRNEE : TEHICHEE LB A FiNcHA T D L.
11. EH - EBEBHE3/Practicalbusiness
xO, E% - EBARETH D Z L&Y, /Note:”O”Indicatesthe practicalbusiness
CFEWS - W23 /Practicalbusiness)
12. Zoff: 2L
AHEE TIER & Stan I X 2 REF PN T HDOT, FITREZEXPCEHEHFTEHIENEE L.
FTER - RFPVEE L~V O 2 EE L TR ZENLEE LN

—
w




FEA : HETEHREMEE 1 / Quantitative Behavioral Science (Advanced Seminar)I
WER - GEEF ;AT KRER 2GR
EARE— 1 B ;2
HUEE : AN A
o— K : IM12210, BEF ) 7 @ LIH-0S0607], =58 . BAEE
[FRL 30 EEELABTAZE TR AR B4 ]

. BB BEREER OGRS

. Course Title (ZEREH) : Quantitiative Analysis of Class Identification

BEOHMWEME : (1) BEIFRBERICHET 25 BTHAZNMEOCERMEZREL, SBOEREEET S,
AT T SRR ST A Bide 1A DT B L & bIT, ITERMEN B I EE S,

SR BN 2 VTR 2 B L, B CTHEBT 5 hEHI2201F 5,

Course Objectives and Course Synopsis (&2 BRJEMEE) : The purpose of this seminar is threefold:
to review the studies on class identification

to improve students’ ability to read academic English texts,

R
SEECICR

~

o))
=
o,

—~
w
N

to deepen students’ understanding of multivariate methods in behavioral science.

FHOBERE : (1) BERBEERICET 2ITHR PN EOBMEZEL, SH%ORERMEEET S,

TR R SR SR A il IR DT D & & I, TTERFE R B I EE D,

SR BN 2 AW BRI R EZ B L, BOTLEET A NE2HIZOT 5,

Learning Goals (REDHRIZERIE) : (1) To understand the current state of the studies on class identification.
To acquire English language skills for academic studies.

To acquire knowledge of multivariate methods in behavioral science.

. BEONE - FELEETE :

Z DR OfZEIL Google Classroom (Meet Z&Te) ZFIH L CTHEMLEI,

Classroom (27 7 EAL, 7 TFAa—K&E AL TLEEN,

e O
NN

AA
N
NN

¥EFE OB, AFgEEhm ORI
Velso and Beeghley (1979) : NZAFIfR
Velsor and Beeghley (1979) : FiEimaotst (EREIFSHT)
Felson and Knoke (1974) : W& ELfif
Felson and Knoke (1974) : Fikimitst (& SR & 2N A FRAT)
Erikson and Goldthorpe (1992) : N FEfE
Erikson and Goldthorpe (1992) : FikimfUthst (v 27U =7 E5)L)
Davis and Robinson (1998) : PNZFERfiE
9. Davis and Robinson (1998) : FikmmiutRet (=27 ¢ v 7 AR5 HT)
10. Baxter (1994) : WNAPLAR
11. Baxter (1994) : FiEmmbIMEt (m P27 4 v Z BRI T 2 F 7 /LK)
12. Yamaguchi and Wang (2002) : PNZFERfiE
13. Yamaguchi and Wang (2002) : FiEfmfIet (EADITNTFTA—FZEA LT AT 1 v 7 [BYRGHT)
14. Lindemann and Saar (2014) : NZERfiE
15. Lindemann and Saar (2014) : FiE@miIat (= /F L~UL534T)
8. RUERAMEGIE .
WKL A — b (Google Classroom THEM) [60%], Figm (REFRFENTOWE - B OWNESLCHE « LAR— MIEDHET
DOiafE) [60%)]
9. FRERLUSEE .
American Sociological Review, American Journal of Sociology, Journal of Marriage and Family 7% & OZFiakicgd
nicimXcHRESNE b0 (FEAE - FIELBETE) Wichi) &, 2NEEAN E7Cy—T /v hoForn
— T2,
10. BRERMANFEE : () BEEHORMICIY BT 2 3CkE SFRiicatA CREt LTk <,
(2) HEOERIZBEHT 2 HREDOHEHE T 5,
(3) BHE TR ZMRER L Chtdr, Hbt THRETT 5,
11. EH - EBEBHE3/Practicalbusiness
XOuk, £¥% - EBHRETH D Z L ERT, /Note:”O”Indicatesthe practicalbusiness
CFEWS - R34 /Practicalbusiness)
12. Z0ft: 72 L
(1) FPEPHE T ERREEER B T ITHS,
(2) ZiEAEE TN OFZEE TITHLT Google Classroom b TIZIEFHE « i HIEE 2R L., PIRIOREILTSINT 5
L,

CO 1 O U1 v W DN —




EA  HETEHREM2EE N/ Quantitative Behavioral Science(Advanced Seminar)II
WEH - GRRE: RI KEER 25HRF
EARE— 2 ] BAIER ;2
HUEE : AN A
o— K IM22207, BEHFU Y F : LIH-0S0608], MEHSFE : HAGE
(PR 30 SFEELARTAFEFE LR HA ¢ ]

1. #EER - oA E~ORARFENT 7o —F
2. Course Title (IRZEREH) : Cognitive Approaches to Survey Methodology
3. BEOBBLBEE : 1980 FREN S, FRAFE « FBAULIFEO FIECHKREE b L ICHSEEIRIIKE - mitEMmx Lo Ln
IRHEDNITOND LI TETZ, TDOOLEODOWILA, CASM (Cognitive Asoects of Survey Methodology) & REEiL2HF
RIMY=r FTHD, ZOTRT s FONZEEIR GEBR - RIS ET) IZOWTLEa—T 5L &b, £ZTO
LA OBY; (R - HEF - EEDLOOTCRRREICELIETOT v R) ICEBRWIZAENTELZRKRT S, bbbt
T, BT 4 URRERMAR EEAV DA OMEME S ZNA~ORUER EIZONTHE XD,
4. Course Objectives and Course Synopsis(ZZED HRJELMEE) : Since 1980s, a research project titled “Cognitive
Aspects of Survey Methodology,” which aims to improve survey methods from the perspective of cognitive science,
has accumulated studies on survey processes. This seminar provides an opportunity for students to read important
articles (including pioneering or classical ones) in this project, explore its application to future surveys, and
establish their ideas on ethical problems in surveys (especially those involving sensitive topics).

5. FEDOIZEEHE : FBARFREOMAEHSHEOMSE - ¥R - EAE - o8 - 5 - mEm EZE» T,

6. Learning Goals (FHMEDHZFEHAE) : Students will learn how to apply findings in cognitive science to designing,

preparing, and conducting their own surveys, as well as analyzing the survey data and reporting the results.

7. BEONE - FHELEETE !

Z DR OfZEIL Google Classroom (Meet Z&Te) ZFIH L CTHEMLEI,

Classroom (27 7 EA L, Z7TFAa—K&EAJJLTLEEN,

BT O

HHPFEICBIT DBy VREFE Martin 1999)

a—5 47 DxF— (Collins and Courtenay 1985)

FREMICKIT 5 MR SIE (Fowler 1992)

HiskFE o4 (Neter, et al. 1964)

FREMIZR T 5 EZERIRE (Schwarz, et al. 1985)

Yo vT 4 URERM (Tourangeau, et al. 1996)

(a1 - A& S (Groves, et al. 2006)

BRINEFEZH R (Schwarz, et al. 1991)

. RFEREIZEIT DTNV OEE (0 Muircheartaigh, et al. 1995)
. FEEREICH T DM L EE (Krosnick and Berent 1993)
. VT A MOFTFHE (Oksenberg, et al. 1991)
. AEB%E (Schuman and Converse 1971)
14. FEEZEH (Kish 1962)
15. £ > 7Hx—b RKartr hol)iE (Singer 1978)
8. RBRERHESTIE :
IR LA — T (Google Classroom THEH) [60%]. FHE K (RERHMANTORE - HHIONELHE - LAR—MIEDHET
D) [50%)]
9. ZHRERLUSEE:

Public Opinion Quarterly, Journal of the American Statistical Association, Journal of Official Statistics,
American Sociological Review 72 & DFFGEICIBH SN CTHRESNZbDE, ZMEEKEBEN BTV v —T 1)
LA a— KT 5,

1 0. BRERRANEE @ (1) BEEORMICERY L 2 S0kE FanciiA s L Tl <,
(2) Y OCHKICBE T D HE DR E T 5,
(3) BHECERA MR L CHi, b THREFT 2.
11. EH - EBEBHE3/Practicalbusiness
xO, E% - EBARETH D Z L&Y, /Note:”O”Indicatesthe practicalbusiness
CFEWS - RN 3E/Practicalbusiness)
12. Zoff: 2L

(1) Pt RA L EAETREREER B 1T,

(2) A EEIIME ORI E TITHT Google Classroom TG - Fhti HiEZHE 2R L, #IROFRECLTBINT S

N

© 0N 0w

—_
= O

— =
w Do




B4 : HETERFHEREEIN, Quantitative Behavioral Science(Advanced Seminar)III
WER - GEEF AT SRR 25
EARE— 1 B ;2
HYEE NI
22— K : IM15209, FHF XU 7 : LIH-050609], fFHSE : HAE
[FRR 30 SEBELARTAZ B R SER B4 - ]

1. BB . HEME & REEORHREST

2. Course Title ({ZZEREH) : Quantitative Analysis on Social Stratification and Inequality

3. BEOBEREMHE  tHAME L AL D BRI W T, kit 2@ U CHGR & BT — X 08 o ik ~DEifiR %
w5,
4. Course Objectives and Course Synopsis(IZZD BHJEMEEL) : This course offers a variety of topics on social
stratification and inequality. Students learn theories and statistical methods of relevant areas through reading
and discussion of literature.

5. FHOBEAE : (1) CHGETA @ U C, fthaME & RFEEICRT 2 850 & SEiEo T~ AR 22 #1fif 4 & 12

2) MRLA—rOBEEZBEL T, BOWER LIoBBICK L TRETHEALF—T— REHEMA L, %@Jiinﬁﬁﬂ%fé‘ E)J: 1z
2%,

6. Learning Goals (CHEDHEIZEHAE) : (1) To gain basic understandings on the theories and empirical analyses in the
field of social stratification and inequality through literature review
(2) To write a term paper that applies keywords on cases that are chosen by students themselves

7. BEONE - FHELEETE !

FHNCHRE SN SR Z 38 FE L. TREBBICIY A ETREICHFE T2 Z 03RO LD, RETIIHOICTERE O
filf 2 e L. filan 2 W ﬁﬁo&%@&#fiﬁﬁféﬁﬁ FHIERY LFCT 4 ATy a vy w2TD,

(&Rl DOHERL]
Arvagrvayr
*iAﬁkKEJ:TI#@fE%% (1
g & N EEOER (2
HEpE & NEFEORE (1
HEREE & AEFEOME (2
BE

A NiE

T /7‘_k§3’5§

*i:r = ll
. R
. REZEDE R g
. SR ER & BoR (D)
. HERER & B (2)
wEEE (1)

15. HBEHYE (2)
8. ﬁﬁ%ﬁﬁﬁﬁﬁ&
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2. Course Title (IRZEREH) : Advanced Multivariate Analysis

3. BEOBRNEEE : A BT OISHNe Ny ZIZB LT, kiR A @ U TR & SRR~ mE A 7AW T ERE
TRD D,
4. Course Objectives and Course Synopsis(IZZED BB L HEE) : This course covers advanced topics in multivariate
statistical analysis. Students are expected to gain understandings on the theories and empirical applications
through reading literature.
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6. Learning Goals (CHEDHEIZEHAE) : (1) To gain basic understandings on the theories and empirical analyses in the
field of social stratification and inequality through literature review
(2) To write a term paper that applies keywords on cases that are chosen by students themselves
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