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B EA : 1TER M5, Behavioral Science (General Lecture)
MEH - R . pIIET 2 of E
AR — T B2
HYEE : &% &N
=— K : LB98801 BB F > NY v : LIM-0S0201] (S8 : HAGE
[FRR 30 SEBELARTAF B R SER B4 - ]

1. #¥EEB : /70—~ 7 ufiEAM
2. Course Title (I3®EH) : Introduction to Micro—macro Problems
3. BEOBRMLME : ZoRET () HaPMRBE»LI 7 n-~v 7 ol MSiTs L L biz, @I/ -~/ ufijEx
T 2720 DEMRRTIEEHRN L ET, BRI, (1) 2 7u-~7ufile V8 E0 5SROI 722 G % fan
T5EEHIT, 2) F—2HE, *y NU—I 0, ==V =2 b e R_R—=Z L« ET AR EDI T v~ 7 afEIZ»DD DT
FEEREILET,
4. Course Objectives and Course Synopsis (&% » BRI & #HE) : R
5. FHOEERE :
ZOREOBEREIILLTD 3 >TY,
(1) 27 m-—~ 27 afEIZNNb DR FHRE 2 T2 IR 5
(2) 27v-~7ulBEESIT 27D DOFECONTEHET S
3) (), @Q%DHILT, IZu-—~7affEHLVIBEANOHREREANR VIO - fEATZ X012k,
6. Learning Goals (CREDTEHIE) : k&
7. BEONE - FHELEETE !

Fox DMEBCATENIALROH D DTICRERFEEZIT A2 ENH Y TR, Wi, Tex OMEBCITEIN LSO H U 2z
EREEZDZELHVET, AOMIER - TEHEHEZOH Y N-OBREEZE X DONRI 7 -~ 7 affjJElTTR, 203
7 u-~< 7 aBEITRERS, MEKRBIME, Yz X — @& oz 82 ORBG LEWEDbY BAH Y 3, o
FETIE, I7u-~7aliflzB 25 DINE LR HEFE 20 L FECHOW TR L W& £5,

WHEITHLIFNTITO PETT, Fio, BENMEINFEZIT>THOWET, FRIOAFITUTOEOEZFTEL TWET,

(2 3E5Hm]

Fl1ml I ru-~<7ufiEo T

Fom HOBUNERIAT 2 0 <L T AORKFE

%3m HEEMATLHE? T2 AO-EY

EAE FIUIHS ORI SO ?  HEERERE RO

%5 (HAZBEMETL200OHEE? 0 U — R —DOHfEE

Folm ZIUXMEEWRT D02  fHAEEHOSS

F7E SO LEEADEN  EX =T 4 DS

F8ME TIARANMIBEWIMELS TEA0?  BFMEOSERIEIR IR (1)

Fom HEHOFELED EEOIVIE?  BAFFEOSENEIER (2)

F10E KEFREEENDD?  ALSHAREZEIZ OV T OSBRI EIR B

Film @ALtEESRISRYy RY—7 - Xy R —7 DR

F12E KEBIIOEITSIOD? ¢ V— %)L - Ty EHILOEFE

FBI3E LVHZTara—ZIHWTARALY ! SRl a—V 20 b e X=Xk - T (1)
FBlaE LVHZTara—ZIHWTARALY ! SRl a—V 0 b e X=Xk - T (2)
%15 [0 BHERAESE SN T 0T ? c REOE LD
8. BRI G

() ZXRB% [ %] - (O) LAR—1 [60%] - (O) HJFE [50%]

RENTERT D (50%) ERELAR—b (50%) CTHGEERFmZFTVE T,
9. FRERLUBEE

HREIIRICHEELEY A, ZEERICOWTIIRENTHEHER R LET,
10. BEBMANET  RENOPESCKKR LB —FE2ITH 72010, BENRTEZEE T L & LICHET 5 A7l 2 & &2
HLET,
11. E% - EEBAY2% /Practicalbusiness :
xO, E% - ZEBARETHD Z L &2TRT, /Note:”O”Indicatesthe practicalbusiness

12, Z0ofh:




B EA : 1TER M5, Behavioral Science (General Lecture)
WEH - FRRE AT KMER 5 ERRE
BRARF— 3 B : 2
HUEE : AN A
22— K : LB32502 BB F v NY v : LEIM-0S0201] (S8 : HAGE
[FRR 30 SEBELARTAF B R SER B4 - ]

1. BEER  aME O
2. Course Title (IRZEREH) : Introduction to Social Surveys
3. MEOBRLEEE  BIEES 25T 2 ANBIEREIO 1 > THLIHEFEICOWT, TOHBLEED S FIENEORE.
ARG OWTE, AEOEM S L, HEBROGH FELEELDFE) 2mb e L bz, ZOBERERFIZONTEET S, BA
BEH DB Dk x IR EHLHHE LHSRE L OBWICER LR o, firWBIELY &, BERNREX T 4ESETZ L
el =E =t
4. Course Objectives and Course Synopsis (3FZDHEHRI L) : This course serves as an introductory course on social
surveys. It helps students understand the basics of questionnaire design, sampling, interviewing, data analysis,
and research ethics.
5. FEOREAE :
FEFAEICBI T 2 AR 2 R A EET 5,
6. Learning Goals (F{EMDE|FE HAE) : This course helps students acquire basic knowledge of social surveys.
7. BEONE - FHELEETE !

Z OFE OFFFEIL Google Classroom (Meet Z&Te) ZAIH L THEMEL £,

Classroom (27 7 AL, 7 TFAa—K&EAJJLTLEEN,

Bt s - AESREOHNE BEE
A O gk & RO
FAENE OWRIE (1)
FAENE DRIE (2)
AR R OYE (1)
AT R DOPLTE (2)
A O SN & ALE (1)
FRA D FENE & LB (2)
FEROEE & 5T (D)
10. FEROEE L 51T (2)
11. WEEGRA O - BRI, fhadid o £e] (1)
12. FAERECELDD
13, XFIEREETE Q)  ESFEOEH (2)
14, IFIEREETE Q) ST EOEH (3)
15. AEE LHGHESE - e EOMEL
8. BRI G
L7R— b (Google Classroom THEH) 12X 5,
9. FRERLUSEE .
HoRbE RS - NN THEaRE] (SGTR) Mok KRFEHF RS, 2009.
1 0. RERFENEE  ZRELMHEEE (Google Classroom THIf) TFH - HEHET D,
11. %% - EEBH#2% /Practicalbusiness :
Ok, EX - ZEIRETHDZ LERT, /Note:”O"Indicatesthe practicalbusiness
2. Zoft:
(1) 1TER AR GESRAEDER) LhHbE T T2 EDREELLY,
(2) #HEPETERREEER B A TG,
(3) ZHAEE I OFEE TIZHT Google Classroom b CTHEEFE - EHig HIEE 2R THZ &,
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B EA : 1TER M5, Behavioral Science (General Lecture)
WER - GEEF R KREH 5 GERE
BRARF— 4 B 2
HYEE - A IR
o— K : LB42502 BB F > 3Y 4 : LHM-0S0201] EFHERE : HAGE
[SFRk 30 SEEELIRTAZE TSR B A ¢ ]

1. BEER - oA OER
2. Course Title (IRZREH) : Social Survey Methodology
3. BEOBRMEHE : HaPELZTL T ETEHM L TR RE, AEANICE o oA EE - 3RO HEE, 7—4%
ERT — X T O EERFEIRICOWTHMET 5, HANRE 2 05 L AREC, BFEICHET 2 RN RBIC & 5 FEEmITsH L
TV DOV T HIET 5,
4. Course Objectives and Course Synopsis({ZZEM BRI L #EE) : This course serves as an advanced course on social
surveys. It helps students understand the practical knowledge that should be wuseful in planning surveys,
interviewing, and analyzing survey data.
5. ¥EOREALE
FHEPE L BT T D DI RN R EIEICET oM a5 5,
6. Learning Goals ({EMDE|E HAE) : This course helps students acquire practical knowledge of social surveys.
7. BEONE - FHELEETE !

ZOFE OFFEIT Google Classroom (Meet Z&de) ZFIH LU THEMLET,

Classroom (27 7 AL, 7 TFAa—K&EAJJLTLEEN,

REZORGFET—T 071 G - G - TEEBGL, e Z2Ra g2 k)
REZORGFET—T 472 GAEZOWE, V—T 17 EEEDER)
FEAH I & FEEHAOHER] 1 (BEAHhHE)
FEAH I & HEEHROHER 2 GFSEHAHER)
FEAHhH & FEEHROHER 3 (FEEHAIRE)
RO L 1 (KRR & AEBIRAR)
KRR O L 2 (RRBEE ) OHEE)
HE & REMER 1 (JE & REERDOE 2 F)
BIE & REERERR 2 (ZBIRTERE DB 2 )
10. JAIE & REERERR 3 (REEAOHUNL ORI E )
11. ZEEMBN O 1 (EEIFRSIrOFE 2 )
12. ZEEfEATORME 2 (EZEE E ERERSHT)
13. ZEEMNT OHAE 3 (S AT & K 1-04T)
14, 7—2 OB LAFR 1 GREEORAN - FINOTT 4 T4 avTF 427 T—=FANEI ) == 7 FT)
15, =X DI LAFRL 2 GEERT — & DML - 53H7i5)
8. ﬁﬁ%ﬁﬁﬁﬁﬁ&
— bk (Google Classroom THEH) (2L D,
9. ﬁﬂ%ﬁi(ﬁij@%:
SEE R M - EEER [HEaFRARE [F 2] HEAEKRFHIRS. 2004
10. RERFENEE  ZRELMEEE (Google Classroom THEIf)) TFE - HEET 5,
11. %% - EEBH#2% /Practicalbusiness :
Ok, EX - ZEIRETHDZ LERT, /Note:”O"Indicatesthe practicalbusiness
Z 0t :
) TERF RS A LhbETEMT I EMEELY,
) frEFid L EAKFEEAYERH B ISk,
) ZEATLEE IR OFREFE TITHT Google Classroom b TR - FHEhii FiEEL2MERT LI L,
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B EA : 1TER M5, Behavioral Science (General Lecture)
MR - 3 R OKKER 5 GERY

EARF— 6 B : 2

HUHKE : B iz

2— [ : LB44502 BB F NV 7 LHW-0S0201] BERSHE : HAGE
[FRL 30 EELABTAZE TR AR BA ¢ ]

1. 38R . 7 — 28 HHAM

2. Course Title (IRZEREH) : Introduction to Game Theory

3. BEOBNLHE : /' — LRI ADOITEICH SRS A BT 572 DIELOY — L Th D, ZOHFRTIE, EBEOFH &
MOMTT e s, F—28EREzTES ZORETIIUTONEEZ S

) F—2r8imes AV THEBG A2 RET 5

2) EBIES — A

3) IEHETE S — A

4) MR IE LS — L

5) REEMTERT— L

6) (LT — L EE

4., Course Objectives and Course Synopsis (2D B L HEE) : Game theory is a useful tool to analyze and understand
behaviors and social phenomena. In this course, students learn game theory with actual cases.

The following topics will be covered in the course:
1) Explanation of social phenomena by game theory
2) Games for strategic form
3) Games for extensive form
4) Repeated games
5) Games with incomplete information
6) Evolutionary game theory
5. FEOREAE :
D F—AHERICLAETNDRA D= AL EMAICHATE S L 512725,
2) F—LHRIC K DET VAR FEAWTERTEL L5122 D.
3) F—LBEE, BAOCROUTHSHGIIIGA L TONTE5L51725.
6. Learning Goals CE{EMDE|EHAE) : By participating in the course, students will be able to:
1) explain the models with game theory to others
2) express the models with basic mathematics
3) analyze the social phenomena, applying the game theory
7. BEONE - FELEETE :
BEOEIEHE : AT A

. fvrbhaXrrvayv

2. BRBERD B A E T EROER & SFARIRPLR 1Y
3. Film for Two : IEHEFL 7 — A

4, RAGDMMALHITED N NADOT L~

5. HFERIE DM OWRE D 5

6. MEIEFEFIIRFETOIAE? BB —2L
7.%%#é%%ﬁﬁ:@%ﬁwﬁﬁ:@nﬂbf—A

8. V—=rya v JIDOET: ET NP —

9. FEETHREMETHITIL: TEFM$7 VA

10. 28NS MIBETDH? -V v—[E

1. FEETSIIFE LRV 2 HERIR

12. BURW7Ze TEEAAR) c A7 ) —= 7

13. 72 W PREIC L s TREIN R D00 7Y 77—
14, TAH L —F—ZA U D (b7 — L8

15. &%@bbmxb

8. BUEFHE IR : () EFERABR [ %] - (O) VR—b [70%] - (O) /NifE [30%]

9.ﬁﬂiki33%i: sEE s m [V — N~y 77— 585 — A &b OB & 7 < J BTiEtk, 2008 4F
10. BRERBNEE . ASLTE, EE2TH>2 L.

1 1. E¥% - ZEBBAR3E /Practicalbusiness : ¥Oix, £ - EEMRETH B Z L &R T, /Note:”O”Indicatesthe practicalbusiness
12. Z0fh:

Rl A — /L ( kkezuka@ila. titech. ac. jp ) IC TEHAET B Z L.




B EA : {TERSEREE, Behavioral Science (Introductory Seminar)
WEH - FERE AT GMER 4 GHRE
BARZ— 3 Bk : 2
HUHE  kH R
22— K : LB35403 BB F > NY v : LIM-0S0202] (S8 : HAGE
[FRR 30 SEBELARTAF B R SER B4 - ]

1. BEER  THRFEO O OEET L A
2. Course Title (@ZEH) : Introduction to Mathematical Models in Behavioral Science
3. BEOHMEEE  ITHR AW TEERY — /L Th 28T T /T OWNTHIRN B F5,
ZORETEICH DN N ZIATERGE Y, AERNRIREE, ot a, feRET L, #EHHTh S.
4. Course Objectives and Course Synopsis (ZZD BRI L #BEE) : The aim of this course is to study mathematical models
that are important analytical tools in behavioral science.
5. ¥EOREALE

(1) BERET NV I EIEL BRETE 2,

(2) BELET NOREBEL e 5% % E LSBT 5,

(3) BEET NV E ROV THESBEECANBITEZ2 5872 &2 &2 2,
6. Learning Goals (FEDHEEHAE) : (1) Students will clearly understand what mathematical models are.
(2) Students will clearly understand mathematics that is the foundation of mathematical models.
(3) Students will acquire the skill of analyzing social phenomena and human behavior by mathematical models.
7. BEONE - FHELEETE !

Z O Classroom i U CEEES 28 LE .

IEH (2018) 27 F A M& LT, Bix REBETNVOFIEL EDOZBZ T E2MT 5, BICT XA Megat T 2720 T2 &
HEF N ZNNTSMEN A THEBZOANMITEZ 0T CE DRI RD 2 L2EHET D,

TV EEAD ()
fREh-FEEEmDHE (B 1%
EEFTIHENTE DR (GF2 %)
NEZH LI HE B3
IEIE L& LpnWith (56 4 )
FAEOHREEZRT HE (FH =)
TANA NOEEFE (6 w®)
Y BT RO S (T E)
ZTOETBRTRNEEZDDON? (B8
10. Xy FLEa2—ZEHETEE01? (H93E)
11. 0P X RON? (5 10 )
12. WEMTOEREMD Fik (11 %)
13. BE&FBIZROFE (B 12F)
14. BEET L THEEZSTLES (1) (HYE - BEFICLDIHE D
15. BEET L THEEST L LD 2) (HYE - BEFICLDIHE 2)
8. BRI G
RO (80%), FENTOERIRa A2 b (20%)
9. FRERLUBEE
HEE  lmZE, 2018, [ZoME, HEET ANERLET S E2MEHITHEFEET VAM] XUHR.
SEE  REEKES - ARFEZ, 1993, [HEERZO-oORMEY SGTR) HERE.
1 0. REREFMNFEE  HEPOERBICHEBOICBMNTEDL LT A FEHANC K < FiA, BEAZHITRL 2 &,
EEBLALEITOZ L,
11. E% - EEBAY2% /Practicalbusiness :
xO, E% - ZEBARETHD Z L &2TRT, /Note:”O”Indicatesthe practicalbusiness
12, Z0ofh:
MEOFFIEI R 6T HS THE L T 4 n—95 2 L. NEOHMICHMILLE ROV TIERE - | (1993) 2B+ 25
Z kL.
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B EA : {TERSEREE, Behavioral Science (Introductory Seminar)
WH - R GMER 4GHRE

BARZ— 4 BATEK: 2

HUHE  kH R

22— K : LB45404 BB F > /NY v : LIM-0S0202] (S8 : HAGE

[FRR 30 SEBELARTAF B R SER B4 - ]

1. #EER  THREO O O R SHEG A M

2. Course Title (ZZFEH) : Introduction to Causal Inference for Behavioral Science

3. BEOBWEBE  [TEIRY, R, %, ODHERICBWOIERICEELRE T A R (R & RN 12
DWT, ZOFERNE 2 I L RKORGN HTIEEFRENT 5,

4. Course Objectives and Course Synopsis (IZZED HB) LML) : This course explain the fundamental idea and practical
method of causal inference

5. ¥EOREALE

& B

(1)  KFHERR &I E2E L B TE 5,

(2) KNEHEGREAT O T2 O FTIELEFCTE D,

(3)  EEMRHEBRII O WT, B CTRRMGREZITORAIEZHIIDT 2,

6. Learning Goals (FEDEEHAE) : (1) understanding causal inference corectlly
(2) understanding the statistical method for causal inference

(3) conducting causal inference for certain social phenomena

7. BEONE - FHELEETE !

g (2017) & (2020) 27 F A b & LT, WMEHEGEROB 2 FH EREW e FIEEMFRT 5, #EIX, HEEN 1 EZLE LD,
SETCRMALZHERT L. SOICBBOTLDOMELMFT5. REOEMBE : T4

1. A haZray  RREHG &3 H

2. REMME T o & VG ER

3. [BIF AT

4. P EOa L ha—L

5. A AT~y F s

6. A7 & IPW

1. ZDESNT

8. causal impact

9. HRER

10. [EFA#HiET A >

11.RDD & Bt

13.R 22— Ric X 5%

4R 22— NIz X %54 2

15. B TRCTZTH A LTHLD

8. BRI G

BEORE (80%), HENTOERM - a2 XA b - %S (20%)

9. FRERLUVBEE

HRE 223 AN, 2020, [RVSRMRGEEAR) Hfatamed
BEE (PN, 2017, [F—2 00« REERICE 2 BEE] rtmE
% OO SR TIRER IR T D

10. RERMNEE . 73X MEFANCLFiA, BEASEZFARITEBL L, EEEDALITY 2 L,
11. % - EiBpYi2 2 /Practicalbusiness :
xO, E% - ZEBARETHD Z L &2TRT, /Note:”O”Indicatesthe practicalbusiness

12, Z0ofh:




B B4 : [TERI PR EREEER  Behavioral Science (Introductory Laboratory Work)
MEH - GERFE: 12 KIEH 43EFE %8 KIER 538N
TARY— 4 BfTEK 2
HYEE /NI Fn
Z— K : LB43409 BB F 30 7 LIM-0S0203] EHSRE : HAGE
[FRR 30 SEBELARTAF B R SER B4 - ]

1. BEER LM
2. Course Title (ZXFEH) : Quantitative Research Methods
3. MEOCEMEME . HFty 7 o7 R ZHAVWEEEZE LT, ZEEMITOHEGRE L OT —Z 5T oW CERZ D
%o
4. Course Objectives and Course Synopsis (IRZEDHK EMEE) : The aim of this course is to learn statistical research
methods using R.
5. FEOREARE :
(1) FERHERFE S LB £ TORFOIIC OV TOMEE HICfHT, WYl TE 5 X o1ck 5,
2) MY 7 =T REAWVWT, SEBMNTEZITO ZENTEEH L9105,
6. Learning Goals HEMDE|EHAE) : (1) To understand and apply a variety of statistical research methods.
(2) To learn how to use R for statistical analysis.
7. BEONE - FHELEETE !
=T 7 Vg
R A
DL A T L HARHFHE
757 DIEAR
7 b AKEFR
BAENE 4T
AR AT
X, RZHEAEME
9. [ERDHTITET DET VOB
10. 22 EfiEhT & KRB
11. “HEa AT 4 v 7 BT
12. EFFe AT 4 v 7 EIRGH, 2Ha P AT v 7 BYRGHT
13. BN ORE R OWE
14. #EEE (1)
15. #EEE (2)
8. RUERAMEGIE .
B O EFIR OFRE (60%) ., HIRLKR— 1 (40%)
9. ZHRERLUSEE:
KEAMAF, 2016, [ITEVELEOREE ] AR,
1 0. RERBNEE  FEEEFEIH 2 0T, FHEICRY T2 LR B S,
11. %% - EEBH#2% /Practicalbusiness :
Ok, E¥X - ZEIRETHDZ LERT, /Note:”O"Indicatesthe practicalbusiness
12, Zofh:
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B B4 : [TERI PR EREEF®  Behavioral Science (Introductory Laboratory Work)
WEH - GERE . Bl KRR 43EFE AH) KIER 558N
EARY— 5 BfIEK: 2
HUEE : /NI FoZz
=— K : LB33409 BB F 30 7 LIM-0S0203] EHSRE : HAGE
[FRR 30 SEBELARTAF B R SER B4 - ]

1. BEEB - S REEY
2. Course Title (IRZREH) : Social Survey Methods
3. BEOHBMEME: tHafE2T) ECHELRAIEIERFEEEB T2 L2ANE L, HELE L THESHED
RENDEAE, S, MEZOERETO—HOBBELRERT D, ZORETIIFICENREZ FLIZE D,

BRI, AL R FAEEZ MBI LEBERBHAEZIT Y, HEOT —~vRE., WEEOERSLTHEDOFNM, 7 —% DATI,
SHT. WEEITH, [HALKRPREDOETE L E#) 2 B0 T —~ & LTI ) AT, ZHEOHELIIS T/ NA—TIni), B
MEAZZEXTHLHL I TETHD,

4. Course Objectives and Course Synopsis(iZZEDHB L) : This course gives students experiences needed to
conduct a social survey. It covers a quantitative social survey. Students are asked to plan and conduct an actual
social survey, to analyze the data, and to write a report about the results. Respondents of the survey will be
students of Tohoku University. The main theme of the survey will be “Life of students of Tohoku University and
their attitudes.”

5. FEOREAE :

(1) HEREEITO LOOBEEZHICOT, FEORFELEY L HIETEMTE D X1k D,

(2) RO ER L OEORGEFIEL M L, O RZ G L B I RN O ENIRITE DL L HITR D,

6. Learning Goals (EEDEIEHE) : 1. To acquire skills for conducting social surveys.

2. To understand how to build and examine hypotheses.

7. BEONE - FHELEETE !

fEPAE LT - A OED F

HEREOTVA L - FAET —~OHRE

FeATHIZE, BEAFa & Rl

RERORRE ., EA L - FAEXIGE O

BRI H Ot

A D MER

FEA

TTAT AT AT 4T

9. FAERRDOAT

10. T—=XDY7 ) —=v7

1. F—# 5 X DGO MEE (1)

12. T —H 5 X DIRGLOMEE (2)

13. FERDOWRE - WEFHFHOHE

14. HREFHM OG- (E1E

15. WREFDOIMFERK
8. RBRERHESTIE :

FRESORMBA 2B (40%) . FAEREE (60%)

9. ZHRERLUSEE:

Whow - B85, 2017, [AFM - thRAE 56 3 i IRE U bt
10. BRERRBINES : (1) FEZIEREMN | BET 2 /TR Z 5, Bl E2 T2
(2) EABRE  HEHEE OB, EE~OSM
(3) ZoHTERFE « AR DR
RERERIIMCIBNTH I N —T I L DEERRBEIZ R D 2 e RHDHDT, METHI L,

11. % - EBEBA2% /Practicalbusiness :

xO, E% - ZEBARETHD Z L &2TRT, /Note:”O”Indicatesthe practicalbusiness
12. Zoff:

CO 1 O U1 & W DN =




B EA : T8R4 Behavioral Science (Special Lecture)
MR - R RIED Zofh R
AR — Erp B2
HYEE : EH Eh
o— K : LB98828 FtHF 1 3Y 7 : LHM-0S0301] EFHEFE : HAGE
[ERk 30 EEELIRTAZEE RS B4 : ]

1. #EER : BusOHYE

2. Course Title (1ZZREH) : Political Psychology

3. BEOBHEEE AR TIE, BURTERG S LELF: L O g O TOBIE ODILEO R A 3 L7z E
T, ZTOWHIEFIEIZIS T D EED OB OB B E TR LT BRICIX
BU IR IR T, BURMITSHME (BORHEE - BURBL), AT« 7R G - 71 v -
SNS), BUaxb (BUarIthfb - TWEER - V—T v Ay EX L), AHEEOBEE
P (BEHERGG - A2 U XL) LWolzT—<%2 L0 b, TITOAI=RL%E
T 5.

4. Course Objectives and Course Synopsis(3&ZD BRI EMEEE) : This course provides the basic theories of political
psychology, comparing with political behavior and social psychology. We focus on party identification, political
sophistication (e.g. political knowledge, political interest), media politics (e.g.TV-news, Internet), political
culture (e.g. political socialization, post—materialism, social capital), voter rationality (rational choice and
populism).

5. FEOREAE :
AFFEO B, BURLHZOHGR, MA, R OWTR LAEMERD D Z LIZHD.

6. Learning Goals(ZFEAEDZE|ZERAE) : The purpose of this course is to help students better understand political
psychology.

7. BEONE - FHELEETE !
BOBOEREORAY - G EEREINGR & OO T
BUn DEE O ik - RIAHERR & — o FER
Baasue (1) @ BRIEH & BRItk
BOssk (2) : MfEBEEE Y —> %L - Xy EH L

HATHE) (1) XU RETVEBGL Y AT A

HATE) 2) : aRVETETA~IVHUETLET
WETHE) Q) FEHOIRE~==2—0 - RV T 4 7 XET
BORMTERME (1) b 2a— VAT 4 v 27 LTDAT A nX—
BORMTERME (2) : BUARYAGE - BIL - AR ICBE T 2 #dm

10. BURITERME 3) : THiLwy X1 (R U =— - skl -EET ) DFEH

1. BUaE AT 47 (1) : BRENRR~H LRI R0

12. BURE AT 47 (2) : WEB(SNS) DZhiFIC ﬁﬁéﬁn@ﬁ

13. AHEFEOBAME (1) : MO TRE 2 Y X MEGE) DN ?

4. FHEFEOBAEME 2) AL - ZR (h—FAfva—) & Xy AR (XU 3F)]

15, F&0  BURLEAITZIH 620 LT o ?

8. RUERAMEGIE .

IR LA — FOARTIE L £9. FEIT, BETHRNLEZERZHANT, EBICH > ZBUGH S 2 BN « 502045
e ERDET. FEMIEREFICBALELET

9. ZHRERLUSEE:

BEZLICV VA AEFEMALET. FHOBEMIUSLT, FTiROSEZZMIMLET.
L. RV R R F2%— MEEFHIRER - MEEA1-FR) . 2004, [THFEROAAS DI - BUATEEUIC IS 2 B A LAT8)] iS4,
2. IWHER - Ef. 2009. [RETEEO 70T 47 555,
3. BERRK. 2018, THEFISCRRO AT : RE = U XAy, AHEE OSHEMED] H2ER.
4. AP BT - B - ARERER) . 2018, THERFEOT-DOT —Z 58 A EiEEE.

1 0. BERMBNED . LROKRCREPIHENT 2L EE B THA T, BURLEFD X B = X LEROGL
WICHHTLEEW. 2, twitter 72 Y, SNS CTEIAMENERICEDLHIcT7 1L —3
YIZEINTODINZONTHEALERF - THEEL LD,

1. % - EBEAR% /Practicalbusiness :

xO, E% - ZEBARETHD Z L&Y, /Note:”O”Indicatesthe practicalbusiness
12. Zoff:
B 7 & O - hamada@komazawa—u. ac. jp
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1. EEB 230 ER

2. Course Title (IRZEREH) : Multicultural Society and Its Problems

3. MEOBREEE: B BARICBIT 22 UbAOEE L EESHIEORBLHAE L, AT L9125,

WEEE . AARIZBIT 2AEANEROETFRILIZOWT, x4 HE & Db Y 2BEd 5,

4. Course Objectives and Course Synopsis(ISZEDHB L) : In this course, students will understand current
conditions of 'multicultural coexistence’ in Japan and impacts of institutions on the conditions.

5. ¥EOREALE

HARIZEBIT 5L AEDKRE L HESHIEORBEZIE L, A TED L5125,

6. Learning Goals (CAIEDE|ZEHAE) : This course is designed to help students explain how institutions affect current
conditions of 'multicultural coexistence’ in Japan.

7. BEONE - FHELEETE !

ERABX T NOBENE, 29 LA ZZ T AN AHSICEEL XD, 20O—FHT, #2050 FlZXkoT, ERELEZ
TEBE L CEX T AOEIRRILIT R 2D, ZO#ETIE, ZERIcB T 2EEZIE L, MIRREB 2 572012, HARICEBIT
DRROATERRG (EFOFR, MBS, REATERE) & 2T S HIEORBIOWTEMT 2 Z L4 HE L
TV,

FEIGEREATIT OB, MEBEERORAS, SHMEMTOT A ATy a v E@ LT, BENFEZBNIZOE DT OOE R
LR 2% T 5, KO BERMZRARIE, HRETE] ICFH0EY .,

e NG|

SR NI IR GV N = B AV IV

FomE: BROWEET IV

F 3 HRIZBITIBRZ T ANORES

Al KRR EBE L L TOBR

BES5E : mHEETEE L L TOBR

Hem : r7U—a—L LTOBE

7 A [EEEA S

F8ME : BROTEHLDOHED

FoME : BROTEHLOHEO

1 0M : BR L kb

%1 10n: HE

#1200\ FERBR

F1 30 KBERE#DIENAY

F14E BROMETORE

F15E:FLD

8. BRI G
RE~ORMBRBN (40%) . &L AR— K (60%)
9. FRERLUSEE .

BRI E Ly,
SEBIIFREOT THEHENT 5,

1 0. BERBANET  AEAOZ T ATNCE AAEANOETIRIUICEET 2 = 2 — X CBLERFDL, BHEED TR LN
HfrEsh s,

11. % - EBEBA2% /Practicalbusiness :

xO, E% - ZEBARETHD Z L &2TRT, /Note:”O”Indicatesthe practicalbusiness

12. Z0fth:




B HAL : FEAHLFL 3 Computational Humanities and Social Sciences (Seminar)
WEH - FERF : AN &R 3FEEF

EARY— 5 BfIEK: 2
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1. #EER . AXY - HESBFOHENT 7 n—F AM

2. Course Title (IZZEREH) : Introduction to Computational Humanities and Social Sciences

3. BEOBMEHE | IF. AXFPHERFICBWT, By /7 — 20 ENFEEAVEIEREEL TCET0nD, 20
RETIT, AP0
SHFO Ny ZICGHARENT e —F 25 AT 23R AHSFICE LT, FiEmOER, HTRe o8, EEOWEH%
W52 8T, HEASTHEF LWV I FLOEICOWTHRAED D Z LA BN ET S,

4. Course Objectives and Course Synopsis (ZDBARIEMEE) : In this course, students will understand the basics
and theories of computational humanities and social sciences based on actual cases of studies in this field.

5. ¥EOREALE
DFHEASHEZ TRV LN D FiEGROER O EARAFC/H M B T 5 L D12k b,
) BN ERFECHENTFEORAWL NI A - SR EOmR AT L E LB TE B L5127k 5,

6. Learning Goals CAMEDE|ZFEBAE) : This course aims to improve the students’ ability to understand the methods
and theories of computational social
sciences.

7. BEONE - FHELEETE !

CORETIEMINT=y 27D [y bA By b G EIER, A2EME, 2019) Z2Z8FEL LTHNT, By 77—
2R, P—_AFE, TUXNVERD 3 DOHEEFOIC, HREAS O L TR OWTEREATED T <,
AV a—E, UTOFETHD (I UIREOEESSZHAEDOHMNIS U CHEEE T HAREMENRH D),
AvbhrFrvayr
FHE A SRR LT

V' 77— ORI, = OEPT &R

vy 7T — 2 & TS 1

vy 7T — 2 & TR 2

By I T AP ONTDFE LD
T—_ A A OFE S & TR
T UENEROHF LT —_ o SR EFES] 1

9. T IVHNIFROF L —o SRS 2

10. FTYUFNANY =L PRHEIEICDONTDOE LD

11. EBRFSOEARNGREL L 7 2 2 VIFRIZB T 2 58

12. FYHNVEBROMITEE] 1

13. FYHNVEBROMIER 2

14, FPANVBEROERIECONVTOE LD

15. EDFE L

8. RUERAMEGIE .

i - mECToRSRE (50%) . WiRLA— K (50%)

9. ZHRERLUSEE:

MAAT=y2, 2019 [Ew kA -y b FUXVHEAM] A2

1 0. FRERENEE . FANcHEBREORYEITE 5/, BETOEMORS I A D, o, FEZITEMEZED HT-DITH
BEOEEELTLZ L
DEE LY,

11. % - EBEBA2% /Practicalbusiness :

xO, E% - ZEBARETHD Z L &2TRT, /Note:”O”Indicatesthe practicalbusiness
12. Zoff:
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B EA : 17TER2EE  Behavioral Science (Seminar)

WER - GREF : AT SRR 2GR
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1. #EER : FROHEY

2. Course Title (IZEEREH) : Sociology of Prejudice

3. BEOHWMEEE : HH  RROAELD A D= AAICHONT, FRICH LSV THIATE S X510k 5,

BESE (RO & HEFFO A T = X ADDNCORBOMAL | G B L TFE L & bIc, SHROPRETIEIEIC SVl
W%,

4. Course Objectives and Course Synopsis(ZZEDHM LHEE) : This course offers an opportunity to learn basic
theories on prejudice and new findings in recent studies. It aims to help students explore in what mechanism
prejudice has been formed and maintained.

5. ¥EOREALE

2 OBEEROBE A AR L, RAICET 2 — @O L ERIICHBTE L L H 1T b,

RMRDETL D AT = A LIZHONT, HERIZH EOWVWTHHATE S L 512422,

6. Learning Goals CHMEDE|ZEBHE) : Students are expected to become able to explain mechanisms through which
prejudice is formed and maintained based on theories.

7. BEDODHNE - ﬁ&&ﬁﬁ%ﬁ

FROC kA Zffae L, T8 WCHED AT ETREICHFET 2 Z EBNRO LN D, RETITYOIC T EHREO IR % fid
b\Zﬁ_mbTMﬁ%ﬁ5o&%@&#Tiﬁﬁﬁémﬁ FHIZRY LS CTT 4 ATy a w27,

[ Bl DFERL]
1. frbvax¥riay

2. AR &1

3. M EERNINN—Y T VT 4

4. BB T IV —{k

5. AT A& A7k

6. AT VEHATERETAT T AT 4

7. AT 4=

8. T 77 —~T 4T T IZayr

9. AT 4 TICBITDmWA

10. AFE - RIGICT3T 525 #

11 R - FEEICT 5 0RA

12, AIEEEICHT DR A

13. fRROZE

14. #BfERE (D

15. #fEFEm (2)

8. ﬁﬁﬁmﬁ&

TEBEA~OY {14 (30%), FHENTOER~DOBMBLORHEZ T A FORE (30%), HWRLAR—bF (40%)
9.&ﬂ§k;@§%§.

WIEORETHET S,
10. BEFRINET e EFRNCH A, THRBEICIY M2 ENEREND, TEBREICBW TSRO PO I 72
L3, AL o TAHELDHEMEIZOWT, =a2—RARENLEREEDDLZELROONDIGEND D,

11. %% - EEBH#2% /Practicalbusiness :
xO, E% - ZEBARETHD Z L &2TRT, /Note:”O”Indicatesthe practicalbusiness
12. Z0fth:
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1. #¥EER : BE L HE
2. Course Title (IRZREH) : International Mobility and Social Stratification
3. BEOBRMLHE  HAEEHIEOWEICMIT 2B 25 L, S bR M4EAFmHEOZ T ANBTOhO>OH 5, L
ML, AEANFBHEOZIF AFIUCE L TE, HEREESHIIThN TN EREfi SN TN D, ZORETIIBR - 4ME
NFBE OISR T A 7 F ¥ VADOREFICEA LT, BEEIFEORANDEMTCE L 5IChD Lz HNET S,
4. Course Objectives and Course Synopsis(IZZDHM)LHEE) : The aim of this course is to understand current
employment conditions of international migrants and their difficulties.
5. ¥EOREALE
BR - SNEANTEE OSSR T A 7F ¥ CADOREEIZH LT, BB RORANGEETE DL LIk D,
6. Learning Goals (FEEDRIZEHIE) ; Students are expected to become able to understand inequalities of social status
and life chances regarding immigrants and foreign workers from the perspectives of social stratification.
7. BEDODHNE - ﬁ&&ﬁﬁ%m

FROCCHkE Zdae L, T8 WCHED AT ETREICHFET 2 Z EBRO LD, RETITYOIC T EREO IR % fid
L. MEJ“LT@F.JE%{TOO

[ [ OHERL]
A ]\ =] 5‘ Va4
$ B 218 - #AnER (1)
&%?6:%6?6&%%% - MR (2)

ARSI BIT 2BROBR (1)

ARSI BIT 2BROBR (2)
BRUFEORESLIIER (1)
BRUFEORESLTIER (2)
BROMREBE)
FETEORE L L B R

10, VA —LtBE

11. #0E %@ U - Biak

12. mEimEB R EE % o < DHE

13. BRI D P ER

14. fﬁﬁn uﬁﬁ (1)

15. BfERR (2)
8. ﬁ%ﬁﬁﬁ&

TEHBEA~OEY A (30%) . ZENOHM~DOSIMB LOREZL 2 A2 FORH (30%) ., Ef&LFA—b (40%)
9. %’lﬂ%ki(ﬁi?%.

HIRIOFETIEET 5,
1 0. BERFBANET  FHEXEZ FANCHA, THREICIY Mz ERER SRS, THEIZE O TESCER OB D 2172
57, AMEAFEIZBET LEICONT, =a— AR ) Eufﬁi&%%&)é EHROOLNDGEDRD D,
11. % - EEBHZE /Practicalbusiness :

XOIL, E¥ - EBMRETH D Z L ERT, /Note:”O”Indicatesthe practicalbusiness

12. Z0fh :

D0 N O O WD
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B B4 : {TERIFEE / Behavioral Science (Seminar)
WER - GEEF A ARER 4G

BRARF— 5 B2

HYEE - A IR
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1. #EER : BEMoRY
2. Course Title (IZEEREH) : Science of Asking Questions
3. BEOBRMEHE  THR AL W UIAECERNMTON D Z R L, £ 2 TIHEMK GREXE) nAVWLNS
ZEHEZN, B GIEZE) OFEFIEEWE 7 — M IZBTb0 L RSN TORZITNE D, TR - T MEMOR T
ERFEND . BBARIFEIEARICS E OSSR L BEAIL > TE T, ZOHEETIE, TERORS) OMFRREZ W E L7 HAGE
AT 2 &L ATERIFERIIEIC T 2 7 — 2 WERE - MEEOEME & T ~Ox T EZ RS 5, Z OB, TRt
MAETTr—F] X Ry T4 UR Ny 7] REOBESTOBMICH BELY
4 . Course Objectives and Course Synopsis (&2 BB & #EE) : Although questionnaire design in survey and experimental
studies has been regarded as an “art,” recent studies from the perspective of cognitive science provide foundations
of “the science of asking questions” (as well as those of “total survey error approach,” “unobtrusive methods,”
and some other related research projects). In this seminar, students will learn the fruit of these studies through
reading papers (in Japanese) on survey response processes.
5. FHOBEAE :

’ﬁﬁ%%é’]iﬁﬁﬁ%%’ WZHDFBZ LT, T—FIUE - WEOHMBIZOWTHERZED 5 L L bz, T b ofEICsHLT 572

EEDEIRCLEL IV EEZ DI ENTEDH LIRS,

6. Learning Goals CHEDHEIZEHE) : The purpose of this seminar is to help students to understand problems in
measurement (or data collection) and to establish their ideas on the ways to cope with the problems.
7. BEONE - FHELEETE !

Z OFE OFFFEIL Google Classroom (Meet Z&Te) ZAIH L THEMEL £,

Classroom (27 Z7EAL, 7 TFAa—K&E AL TLEE,

REFE OB, HYoRE, OB OS]
[EISE SN IRRE v
HHA Ot E 7 v—71k
HR IR DR - Bt F ik
FREIR & RN, FIEE R
Fp SR & B R B 2R
FRERE =2 — AT v —
[RI%& 1 T T )
BEEL AT A & A B 5 ) R
10. fe/bBRb (Ridfb) (1) @ StriE SR~z
11. F/hBRE Giijefb) (@) : DA =X AL House Effect
12. [FIZEFROIEEST & RIGASA T A
13. VARV A « ZZA LOREET IV
4. B T4 UR My 7 EEWETHE
15, BT A UR NI ET U H A XK - VARV AL
8. BRI G
WK LA — b (Google Classroom TH#EH) [60%], Fi A (FREMRFMATO®RE - BERONERLHRE - LAR—NMIELET
DiFE) [60%]
9. FRERLUSEE .
BE O CHRETT 2 30kIE. SNMEEAN BT v —7 v (FEMEAE, CiNii, J-STAGE Z&f&m) ° LAY~ |
REMWBET a— K15,
SENHER . Ve — T X (KBAER) [RAEEAY N7 v 7 ] figE)s
1 0. BRERMANEE : (1) BEEORMICERY L 2 S0EkE FaniciiA s L Tl <,
(2) HYOHIZBET 2 HE DU E T 5,
(3) B Sk 2 R L Cat s, HbE TR 5,
11. % - EEBA2% /Practicalbusiness :
xO, E% - ZEBARETHD Z L&Y, /Note:”O”Indicatesthe practicalbusiness
12. Zofh:
ZEGAE TP OREE TIZWHT Google Classroom b CIEZEF M - FEhg T EE2ERTHZ &,
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B B4 : {TERIFEE / Behavioral Science (Seminar)

MEH - ERF: 20 AMEH 4k

EARF— 6 B : 2

HUEE : AN A
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[FRR 30 SEBELARTAF B R SER B4 - ]

1. B3R : B ORI ERIEH

2. Course Title (IZEEREH) : Exercises in the Science of Asking Questions

3. BEOBRM LM  MABARLRICES W TEROR Y] ICET 284, EFREFZEBL CGEDD, FOHMICE &
DSWT, TRV RIC BT 57 — X IWWHEE - BIEEOHME L T~Oxt k48535, TR, REARET 7o
—FI R By T4 UMy 7| TR M~ A =07 REOBESFTFOBRICH BELY 27 5,

4. Course Objectives and Course Synopsis(ZZEDBEK L MEE) : In this seminar, students will further their
understandings of the “science of asking questions” by engaging in experimental surveys so that they can cope with
problems in data collection in behavioral science. Exercises in text mining and randomized response technique are
also provided.

5. FEOREAE :
) WE & REBROEARNEZ Ha, F284H L THET 5,
(2) N DVERRICRIZE T HBEOBHIIA 1 = X LB T B2 D 5,

) MEEBRA T ¢ —/L RFE & EBREERZE L C, BERIRORH EREEEOHEEZEHET 5,
6. Learning Goals (FEEDEZEHE) : (1) To understand the concept and methods of measurement and scaling.
To understand cognitive mechanisms in survey response processes.
To learn the techniques of questionnaire design through planning and conducting experimental surveys.
7. BEONE - FHELEETE !

Z OFE OFFFEIL Google Classroom (Meet Z&Te) ZAIH L THEMEL £,

Classroom (27 7 EAL, 7 TFAa—K&EAJJLTLEEN,

REFBEOBB, 7V — TRk
SEEavT T
REERE R
FEEVE - AL - —xt ik
HESRBRI A O & FHE (1) : RAET —~ ERAESROME
HEFBRAFRA O & Fhii (2) - ERIE A & E RS omEt
HEEBRAFRA Ol & FE 0 (3) - S O UEfR & FhE
HELEBRWIFRA O & FhE (4) - 7 —F O L 507

9. HHFERT —F DT HA <A =27 (1) : 2 RSHTOEHE

10. HHET =X DT XA h~A =7 (2) : FAHEEG

1. HEEERT—Z DT XA h~A =227 (3) | LR

12. TAT LA MEQ) @ EROSE, TR U

13. 7ATLH Ty MEQ) : WAEEE L EZRE

4. TAT LA MEQR) : ERFER LT — % O

15, TAT LA MEW@ « T—X D5
8. BRI G

LAR— bk (6[8], Google Classroom THEH) [50%]. Fi sl GRE~OEV HA) [60%]
9. FRERLUSEE .

J il - EERERS THESPRAEE (B2 hR])  HEKRFHRS. 2004.
ZDIEDDLHERIZDOWTIX, FETHETT D,
10. BEBMANFEE . 1) HEE - fMEEE (Google Classroom THEAT) & WHEZFRNCH A, TEHA L THEL,
(2) BRESETHESNTIEE A -8 - 7 —2oiEs o, KEEEOLALH D) BTV, ZO/RRE LA — MIE
LHs,
() #HREFICZHD RE] ITOVWTER, ZORRELVR—MIELDD,
11. % - EEBHR2% /Practicalbusiness :

xO, E% - ZEBARETHD Z L &2TRT, /Note:”O”Indicatesthe practicalbusiness

12. Zoff:

ZEAGAE TP OREE TITWHT Google Classroom b CIFZEFM - e T EEA2ERTHZ &,
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1. B3ER 2Rt =—Y 2y b - R—2 k- EFL
2. Course Title (IRZREH) : Formation of social order and agent—based models
3. BEOBRMEEE : AxRBROICEF (W78 L) 24 L T AHSBIGRH D, KEE TIL, W O0O5HH
Zimpi LT, 2D OBIG AT 5 EEERT 5,
4. Course Objectives and Course Synopsis(I#Z? BRJEMEE) : Students will read some papers on self-organization
of social order to understand how to study such phenomena.
5. ¥EOREALE
AL — LBERPT=— Y = b« RX=R b« BT BRI R L EERE T DO ERT D,
6. Learning Goals CRIEDRIEBE) : Students will understand how evolutionary game theory and agent—based models
contribute to sociology.
7. BEONE - FHELEETE !
AvbhaFrrar (1)
AvbhaFrrar (2)
B EORE (1)
&R (2)
H AR OB R R,
H AR OB R R,
H AL DR BRI BT
H C AL DR BREY S HT
9. LT — 2B (1)
10. WAL — 2B (2)
11. FHEAERTFEAM (1)
12. AT AM (2)
13. Tz ke _N—=Z |k ETL (1)
14. Tzl ke X=Xk ETIL (2)
15. ZZETHETHY B Py 7 EFEMRHL, ==Yz b s X=X b - ET VR HEEHRFOE A T =
R BDBHHACDWTHRIET D,
8. RUERAMEGIE .
() ZEREH [ %] - (O) VAR—1b [60%] - (O) HE [50%)]
9. ZHRERLUSEE:
BRI ICHE T 5,
1 0. RERFNFEE  FEEPOERCHBICSINTE 5 X912, FRNCEERICA 2@ 728 P2 LT 2L,
11. %% - EEBH#2% /Practicalbusiness :
Ok, E¥X - ZEIRETHDZ LERT, /Note:”O"Indicatesthe practicalbusiness
12, Zofh:
FT7 4 AT T — HEEHT% 12 =% LR (FRIICTRT5H28)
B 6 AR —DITHRAFEE LOFE TS5 2 L

(1)
(2)
(1)
(2)
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1. BEER : =V b X=R | - ET ML DB GO 5T

2. Course Title (IZZREH) : Analysis of social phenomena by agent—based models

3. BEOBWLEPME : =— Yz b X=X - ETNLOFEEZER L, B THRIBIRZMIAT 5,

4. Course Objectives and Course Synopsis(IZZ M HBI & #E) : Students are expected to master methods of agent—based
modeling and study social phenomena by themselves.

5. ¥EOREALE

RO mEEEA T, FRICZ—V o b - XR=2 - BT LEHEE LT, HERRE2 AN THRATE 2 X212k 2,

6. Learning Goals GAEDE|ZFEBHE) : Students will be able to build agent-based models and study social phenomena
by themselves.

7. BEONE - FHELEETE !
AvbhrFrvayr
TursZ 7 AN (1)
Turs 7 I AM (2)

Tur7 77 AM (3)

WIET —~ DIRIE L T I—T531F
7 N— TR OEITIRI RS & iREt
7 N— TR OEITIRI RS & iREt
7 N— TR OEITIRI RS & iREt
7 N — TR OEITIRI RS & iREt
10. 7 N—TROEITIRDLER S L ES (5)
11. 7 N—TROEITIRDLER E & ES (6)

(1)
(
(
(
(
(
12. 7 N—TRIOEITIRILHE & et (7)
(
(
&

2)
3)
4)
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13. 7 NV —TRIOEITIRILHE & e (8)

14. 7 NV —TRIOEITIRILHE & et (9)

15. & T N—TN X D IR IR gE R
8. BRI G

() ZTRBR [ %] - (O) UAR—1F [60%] - (O) HIE [50%]
9. FRERLUBEE .

BRI R T D,
10. BERBNEE . 7 L—T710H0NTTR s 5 I 7 27HDT, BRI NL—7T—2128MT 52 &,
11. % - EiBpYi2 % /Practicalbusiness :
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12, Zoffh:
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%6 A AL —OITERMFEEE L TSmMT 52 &




B B4 : {TERIFEE / Behavioral Science (Seminar)
R - &R A KIER 2386

BRARF— 5 B2

HUHE  kH R

Z— R : LB53214 BB F Y 7 LIM-0S0302] SRR : HAGE
[FRR 30 SEBELARTAF B R SER B4 - ]

1. BEER . M X7 7T u—F T L HHEF0ME L FEE
2. Course Title (1ZZEREH) : Sociological Theory and Bayesian Statistics
3. MEDEBWMLMEE 1) HEBGEKHET VLT —X 2> THHT 2 HIEO KL F 5.
2) HBREWIEZ 8o 0o TERLT 2202 28 L THES. RARE 228225 I LT IHEEHERT D)1 0%
AT 5.
4. Course Objectives and Course Synopsis (D BRI HMEE) : 1. To learn the method that explain an interesting
social phenomenon with mathematical models and statistical analysis
2. To learn how to formalize an interesting social phenomenon through this course. To train the ability that
specifies the problem from good samples.
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H o ATE O BTG & Rk < B2 HicoT 5
6. Learning Goals (EEDEIZEHE) : 1. To learn Bayesian statistical analysis by Stan and R.
2.To learn mathematical formalization and modeling
3.To train the ability that specify and abstract the essence of social phenomenon
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B B4 : {TERIFEE / Behavioral Science (Seminar)
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2. Course Title ({ZZFEH) : Econometrics for Social Science

3. MEDEBLMEE 1) HEBGERHET VLT —X 2> THT 2 HIEO KL F 5.
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4 . Course Objectives and Course Synopsis (32 ® BHI L) : Course objectives is to understand basics of statistical
model

5. ¥EOREALE
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6. Learning Goals (FEEDEIZEHAE) : Learnig goal is to understand the method to formalize a statistical model.
7. BEONE - FHELEETE !
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